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COMPREHENSIVE MARKETING SOLUTIONS  
FOR ANY SIZE BUSINESS

Wisconn Valley Media Group offers state-of-the-art marketing and advertising options to help you grow your business  
and achieve success! We would be delighted to help you structure a customized package to meet specific business goals.  

Contact the Wisconn Valley Media Group Advertising Department today at 262-656-6231 to speak with one of  
our experienced Account Representatives.
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WISCONN VALLEY MEDIA GROUP COVERAGE MAP
Racine, Kenosha, and Walworth Counties, WI

MARKET SNAPSHOT

Nestled between Chicago and Milwaukee, Southeast Wisconsin 
is a collection of thriving communities, and is in a period of 

unprecedented growth. This area has a rich history with chapters that 
include auto manufacturing, progressive education, and so much 
more. It is also poised for an exciting future with an influx of new 

businesses, developments, and residents moving to the area. 

POPULATION
Kenosha County:................................................................................... 168,752
Racine County:....................................................................................... 198,896
Walworth County:.................................................................................. 106,799

MEDIAN HOUSEHOLD INCOME
Kenosha County:................................................................................... $66,595
Racine County:....................................................................................... $62,556
Walworth County:.................................................................................. $66,034

% HOME OWNERSHIP
Kenosha County:......................................................................................66.4%
Racine County:..........................................................................................68.1%
Walworth County:.....................................................................................68.7%

% WITH COLLEGE EDUCATION
Kenosha County:......................................................................................27.8%
Racine County:..........................................................................................25.8%
Walworth County:.....................................................................................29.5%

Source: Census.gov QuickFacts 2021, https://www.census.gov/quickfacts
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NEWSPAPER READERSHIP

64% In a single week, 64% of residents have accessed information 
from their local newspaper through the physical newspaper or 
a digital platform (website, social media, or app).

42% 42% read a daily or Sunday edition of the printed newspaper 
in the last 7 days. 

OUR AUDIENCE

50% Our audience is split 50/50 between 
male and female readers

49% 49% of readers are between the 
ages of 30-59

35% 35% of readers have children in 
their household 

81% More than 7 in 10 readers have attended 
or graduated college and/or receive a post 
graduate degree. 

Source: Coda Ventures Lee Enterprises Audience Report 2021

NEWSPAPER ADVERTISING 
DELIVERS RESULTS

EIGHT MAJOR BENEFITS OF PRINT 
ADVERTISING:

	9 Prestige
	9 Trust
	9 Clearly defined target audiences
	9 High engagement rates
	9 High ad recall and branding
	9 Multiple forms of distribution
	9 Longevity
	9 Print persuades purchase influencers
	9 Print drives online research

92% of shoppers are always looking  
for deals
People turn to their local newspaper as a source of special 
offers, sales, and other deals.

Reach shoppers with a high level of disposable income 
by promoting your business and special offers with print 
advertising.



RETAIL ADVERTISING  Rates and Information The Journal Times & Kenosha News

ADVERTISING DEADLINES

Ad Runs On	 Space/Copy Due
Monday...................................4 p.m. Thursday
Tuesday...................................4 p.m. Thursday
Wednesday.................................4 p.m. Friday
Thursday.................................. 4 p.m. Monday
Friday....................................... 4 p.m. Tuesday
Saturday............................. 4 p.m. Wednesday
Sunday.................................. 11 a.m. Thursday

Ads accepted after deadline may be charged 
an additional 15%. Holidays require early 

deadlines.

Email ads to our creative department at: 
ads@journaltimes.com

If file size exceeds 2mb, please email your ad 
materials to: journaltimesads@gmail.com

Please make sure you are clearly identifying 
business name, publication, and publish 

date when sending your files.

COLUMN SIZES
Column Width	 Inches 
1 column..............................................1.55”
2 column..............................................3.22”
3 column..............................................4.89”
4 column..............................................6.56”
5 column..............................................8.22”
6 column..............................................9.89”

Full page height (broadsheet): 20.4”
Full page height (tabloid): 10”

Notice of cancellation of advertisement with any Wisconn Valley Media Group publication after the space and copy 
deadline has passed will result in a 40% penalty of the cost of the advertisement to be paid by the advertiser.

Creative service charges may apply to all ads designed by our designers. All rates listed above are per ad.

OTHER RATES
Guaranteed Placement.............. +25%

Any ad that runs in the Sunday edition of the Kenosha 
News or Journal Times can be picked up the following 
Monday for 50% off.

FREQUENCY DISCOUNTS  
Clients who commit to multiple ads within a 16-week period will 
receive a frequency discount:

FREQUENCY	 DISCOUNT
3 or more...........................................................................10%
6 or more...........................................................................25%

ROP ADS

2 x 2.35” BW.........................$150

2 x 2.35” ...............................$170

2 x 7.45” BW.........................$405

2 x 7.45” ...............................$465

2 x 4.9” (1/16 page) BW...........$300

2 x 4.9” (1/16 page) .................$340

3 x 4.9” (1/8 page) BW.............$405

3 x 4.9” (1/8 page) ..................$465

3 x 10” (1/4 page VT) BW.........$750

3 x 10” (1/4 page VT) ...............$870

6 x 4.9” (1/4 page HZ) BW........$750

6 x 4.9” (1/4 page HZ) ..............$870

3 x 20.4” (1/2 page VT) BW...$1,800

3 x 20.4” (1/2 page VT) .........$2,040

6 x 10” (1/2 page HZ) BW.....$1,800

6 x 10” (1/2 page HZ).............$2,040

6 x 20.4” (full page) BW........$3,060

6 x 20.4” (full page) ..............$3,310

6 x 3”.....................................$759 
(front page strip, Color only*)

6 x 2”.....................................$895
(Top Banner, Color Only*)

6 x 3 Strip..............................$559
(on Inside Page*)

Gatefold.............................$5,000 
(Two 4.894”x20.4” ads for the front panel 
and two 9.889”x20.4” ads for the back 
panel)

Double Truck......................$4,500 
(Centerfold, 21.544” x 20”)

Picture Frame.....................$1,500 
(One 9.889”x3” strip ad at the bottom of 
the front page, a 9.889” x 1.5” header at 
the top of the front page, and 0.5” border 
on each side of the front page copy )
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PREMIUM POSITIONS  Rates and Placements The Journal Times & Kenosha News

FRONT PAGE (A1) 
	 1x	 4x	 Weekly 
			   (3-mo contract)

Top Billboard.......................... $859................$659............ $559
Ad is placed above the masthead on page A1. Also includes 20,000 high 
impact digital impressions per ad.
Print: 9.89” wide x 2” tall  Digital: �Reveal – 1920x350/ 800x250  

Bottom Strip........................... $759................$559............ $459  
Ad is placed at the bottom of page A1. Also includes 20,000 high impact 
digital impressions per ad. 
Print: 9.89” wide x 3” tall  Digital: 1920x600 / 800x250

Sticky Note............................$1200  
Full circulation, includes print & insertion 
3” wide x 2.5” (Image area: 2.875” x 2.375”)

SECTION FRONT ADS 
Ad is placed at the bottom of your choice of section front.  
Exclusive placement! No other ads will appear near yours. 
Also includes 10,000 high impact digital impressions!

	 1x	 4x	 Weekly 
			   (3-mo contract)

6 col. x 3”........................ $559...........$359.................$259

M
1
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Follow us online:  facebook.com/JournalTimes  twitter.com@Journaltimes 

SUNDAY

 COOLER, SHOWERS 49 • 32 FORECAST, A12  | SUNDAY, APRIL 12, 2020 | journaltimes.com | $4.00

CLASSIFIED B10

ENTERTAINMENT A2

LOTTERY 
A5

MONEY A8-A9

NATION/WORLD A10

OBITUARIES A14-17

OPINION 
A4

PUZZLE CORNER C2

RACINE COUNTY A13

SERVICE DIRECTORY B10

SPORTS 
B1

WISCONSIN A12, A18

ADAM ROGAN

adam.rogan@journaltimes.com 

 Isabelle Mengesha had 30 

minutes to say goodbye to her 

family. They weren’t blood 

relatives, but the 1,000 or so 

residents of the rural co� ee 

farming village of Guabal, in 

the province of Veraguas in 

Panama, had become Menge-

sha’s family.

The 23-year-old Racine na-

tive and St. Catherine’s High 

School graduate had spent the 

last 18 months helping small-

scale co� ee farmers make 

their business more sustain-

able in the face of competi-

tion from international co� ee 

corporations.

She was stationed in Guabal 

with the Peace Corps, which 

she joined soon after gradu-

ating from the University of 

Wisconsin-Madison in spring 

2018, with majors in business 

and environment studies.

ADAM ROGAN

adam.rogan@journaltimes.com 

 MOUNT PLEASANT — Medtronic, a 

Minnesota-based medical device company, 

may start using Foxconn’s Mount Pleasant 

facilities to 

manufacture 

v e n t i l a t o r s 

to help fi ll in 

shortages amid 

the COVID-19 

crisis.
Medtronic’s 

CEO, Omar 

Ishrak, told CNBC on Mon-

day that “we are doing every-

thing we can working 24/7 

with Foxconn to bring this up 

to the factory in Wisconsin.”

“The medical and tech-

nical experts from both our 

companies (Medtronic and 

Foxconn) are working closely 

to fast-track the research and development 

and production processes so additional ven-

tilators can be quickly produced to fi ght the 

current global pandemic,” a statement from 

the Foxconn Technology Group said.

Both Medtronic and Foxconn declined to 

confi rm when production might begin on the 

ventilators and on how many ventilators will 

be produced at the yet-to-be-operational 

factory.
The U.S. might not have enough ventila-

tors to treat everyone who needs one when 

demand spikes because of COVID-19, al-

though projections for how many corona-

virus patients might need them vary widely. 

“In a worst-case scenario it would be very 

di¡  cult to have a su¡  cient number (of ven-

tilators),” Thomas R. Frieden, the director of 

the Centers for Disease Control and Preven-

tion during the Obama administration, told 

Foxconn 
may make 

ventilators 

here

PHOTOS COURTESY OF ISABELLE MENGESHA 

Isabelle Mengesha, third from the right, smiles in a photo with other Peace Corps volunteers in Panama. Mengesha is a Racine 

native who spent the past 18 months in Panama, volunteering with the Peace Corps to help co� ee growers make their business more 

sustainable. She was supposed to be stationed there for two years, but her time there was cut short because of coronavirus.

30 minutes to pack bags

MOUNT PLEASANT 

Company collaborating with 

medical products manufacturer

Ishrak

VOLUNTEER SERVICE INTERRUPTED BY COVID-19

Peace Corps 

volunteer shares 

her evacuation story

Isabelle Mengesha, left, is a Racine native who spent the past 18 

months in Panama, volunteering with the Peace Corps to help 

co� ee growers make their business more sustainable. She was 

supposed to be stationed there for two years, but her time there 

was cut short because of coronavirus.

Coronavirus 

coverage

Stay up to date with local 

and national coronavirus 

coverage in The Journal 

Times.

National COVID-19 cover-

age can be found on pages 

A6, A7 and A11.

Other local stories refer-

encing COVID-19 can found 

on page A13.

Visit journaltimes.com for 

more information and the 

latest updates on COVID-19.

Please see FOXCONN, Page A5

Please see VOLUNTEER, Page A3

SUBSCRIBERS: In this rapidly changing news environment, make sure 

your digital account is activated so you can read the latest local news. 

A digital copy of your newspaper is included with your membership. 

Visit journaltimes.com/activate to activate your account.

Spring Into Sa
vings!

Offers expire 5/15/20

* on select models

www.firstcallheating.com

48 months
0% interest financing

*

$875.00 Instant Rebate
on select high

efficient heatin
g & cooling system

s

or

262-634-9025

$300 Savings
Instant rebates this year

on Bryant® Ductless

Heating and Cooling Systems

Proudly serving
SE Wisconsin
since 1995
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CLASSIIEDS C5,6
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The Kenosha News is grateful to its subscribers,including Anthony Boyle of Bristol.To subscribe, call 262-657-1600 or go to kenoshanews.com.

Jockey steps up for othersCompany makes, donates protective masks, sponsors 24-hour fundraiser   LOCAL, PAGE A5

The lost census of 1890‘America Counts: Census 2020’ series    B1

TERRY FLORES
tfl ores@kenoshanews.com 

 The cancellation and post-ponement of Kenosha’s most memorable summertime events are expected to have economic repercussions on downtown businesses, according to the or-ganizations that promote them.Just how much of a toll, how-ever, is anyone’s guess as busi-nesses in the heart of the city struggle to weather the storm of the COVID-19 pandemic.Last Tuesday, city o�  cials an-nounced they had canceled this year’s Civic Veterans Parade and 

DAN TRUTTSCHELdtruttschel@kenoshanews.com  Eric Itzenhuiser and Heather Lawler were determined to make Saturday the most special of days.

And nothing — not even a global pandemic — could get in the way.
The couple were married on the front lawn of their Kenosha house in a brief ceremony Sat-urday afternoon, attended by several family and friends, along with others who seemingly hap-pened upon the event in the ve-hicles and stopped by for a mo-ment.

For the couple, who have dated for three years, keeping the fi rst Saturday of May was important and symbolic because of the hope the start of spring provides.And that’s something every-body can use a little of nowadays, they said.
“We’ve been through a lot together the last three years,” Heather Itzenhuiser said. “And spring represents new begin-

nings.”
May Day, which was Friday, may be the most symbolic of all days, Eric said.

“(That) is one of the biggest new beginnings and rebirth sto-ries,” he said. “I was like, let’s have (the wedding) as close as we can (to that day). When everything hit, we wanted to keep the date.”

‘It just gives us hope’
SEAN KRAJACIC 

, KENOSHA NEWS PHOTO BY

Eric Itzenhuiser and Heather Lawler are married by the Rev. Johnny Poole in the front yeard of their home on Saturday. Guests and family 

members kept their social distance outside, including wearing masks, as did the couple, except when they kissed to seal their union.

Canceled 
events 
taking toll 
downtown

DAN TRUTTSCHELdtruttschel@kenoshanews.com 

 The statewide fi shing season that kicked o�  Saturday is a wel-come respite for many enthusiasts who have been itching for a fun activity.
But not everyone will be able to take advantage.
Charter fi shing companies re-

main docked until May 26 under the extended safer-at-home or-ders issued by Gov. Tony Evers as the world continues to fi ght the COVID-19 pandemic.And there’s no way to escape the economic hardship faced here in Kenosha, where the heart of the 

fi shing season is supposed to be-gin in about two weeks and run well into the fall.“It’s like every other small busi-ness, it’s really bad for these guys,” Kenosha Charter Boat Association booking agent and Captain Rae Geisser said. “It’s going to hurt 

them. That’s a lot of income they can’t make up. It’s not like you can do it later in the season. You only have so many windows. “We have enough bad weather weekends that kind of destroy 

Charter fishing companies await their turn

Nothing could stop 
this couple getting
married on Saturday

Shuttering summer 
festivals, more will 
impact businesses

Companies docked 
until May 26 by 
safer-at-home order

Stay up to date with local and national coronavirus coverage
  Email: Sign up for alerts by visiting kenoshanews.com /newsletters.

  Latest updates: Read a complete roundup of local information and reports at kenoshanews.com /coronavirus.  More online: Useful ideas and guides for safe-at-home entertainment, parenting, education, cooking and more at kenoshanews.com /resources.

Please see WEDDING, Page A6

Please see EVENTS, Page A6

Please see FISHING, Page A6

Taking orders daily. Please order by ThursdayMay 7. Pick up and delivery on Saturday, Pick up on Sunday

Mother's Day
May 10th

HOLIDAY FAVORITES
Mother's Day CaterING, FaMILy sIZe PaNs oF

MostaCCIoLI, MeatBaLLs, stUFFeD sheLLs, LasaGNa, haM, ChICKeN, roast BeeF,
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20%
OFF

In-Store & OnlineWith code SPRING20
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CHIAPPETTASHOES.COM262-657-9142
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CLOSING METALS PRICE (per pound)

Copper. . . 2.96 Moly. . . . $7.00
  News+ o� ers exclusive digital 
content for our members!

AT MTSTANDARD.COM

HOLLY K. MICHELS
holly.michels@lee.net 

 Montana State University will 
soon process tests for the novel 
coronavirus at a laboratory on its 
Bozeman campus.

It’s part of an e� ort to build 
in-state testing capacity after 
Quest Diagnostics, the private 
lab Montana contracts with, said 
it temporarily would no longer 
accept tests collected at surveil-
lance and sentinel events. That 
reduced the state’s capacity and 
ability to meet its goal of test-
ing 60,000 people a month for 
COVID-19, the disease caused by 
the novel coronavirus.

Following that announcement, 
several communities around 
Montana said they would cancel 
scheduled surveillance testing 
events.

Quest already had what Mon-
tana Gov. Steve Bullock had 
described last week as “unac-
ceptable” turnaround times for 
providing people with results, 
sometimes up to a week or lon-
ger.

MSU President Waded Cru-
zado and Bullock announced that 
MSU will process tests during a 
joint press conference Wednes-
day.

“As the state’s land grant uni-
versity, this kind of service and 
outreach to the people of Mon-
tana is exactly what we were 
called to do as part of our mission 
... “ Cruzado said. “This is what 
we do. The land grant university 
was created with a very specifi c 
goal in mind, to serve in the peo-
ple’s interests.”

MSU to 
process 
COVID-19 
tests soon

MIKE SMITH
mike.smith@mtstandard.com 

 Ramsay residents aren’t giving 
up their fi ght to prevent Love’s 
Travel Stops from locating a 

sprawling truck stop complex next 
to their quiet, tiny community on 
Interstate 90 about 7 miles west 
of Butte.

They say a Butte-Silver Bow 
Zoning Board decision that went 
against them on technical and 
timing grounds might have actu-
ally bolstered their case because 
they have more information, in-
troduced key arguments and can 

detail them at length in the future.
The Ramsay Citizens Council 

contends that Planning Director 
Lori Casey has already decided 
that the planned truck stop would 
not be in an area that falls under 
Ramsay zoning boundaries. Ram-
say residents say it would be and 
sought to appeal that fi nding.

Casey says no o�  cial decision 
has been made and won’t be until 

her o�  ce issues a location permit, 
and that won’t happen until Love’s 
obtains necessary environmental 
regulatory permits, including two 
from the Montana Department of 
Environmental Quality, or DEQ.

Love’s site plans could change 
because of permit requirements, 
Casey says, so until they are fi -
nalized and a location permit is 
issued, there is no o�  cial zoning 

matter to appeal.
During a videoconference 

meeting of the Zoning Board last 
Thursday, and after two board 
members expressed confusion 
over the issues and process in play, 
the board voted 7-0 to dismiss the 
appeal because for now, there was 
nothing to appeal.

Love’s fight continues

MATTHEW BROWN
Associated Press 

 BILLINGS — U.S. wildlife 
o�  cials on Wednesday re-
jected special protections for a 
rare, freshwater fi sh related to 
salmon that’s been at the center 
of a long-running legal dispute, 
citing conservation e� orts that 
helped increase Arctic grayling 
numbers in a Montana river.

The Associated Press obtained 
details of the decision not to pro-
tect the fi sh under the Endan-
gered Species Act in advance of 
a public announcement.

The move comes almost two 

years after a federal appeals court 
faulted the U.S. Fish and Wildlife 
Service for arbitrarily dismissing 
the threat that climate change 
and other pressures pose to the 
species.

While those threats will per-
sist, government o�  cials said 
conservation measures have im-
proved the fi sh’s habitat and will 
lessen future temperature in-
creases in the cold waters where 
they reside.

Known for their iridescent ap-
pearance and sail-shaped dorsal 
fi ns, Arctic grayling are members 
of the salmon family that can 
reach 30 inches (76 centimeters) 
in length and are prized by many 
anglers.

O�  cials credited a conserva-
tion agreement involving land-
owners and government agencies 

for recent improvements to the 
grayling’s river habitat in south-
western Montana’s Big Hole Val-
ley.

The Big Hole River and its trib-
utaries — home to one of the few 
native populations of the fi sh in 
the Lower 48 states — saw gray-
ling numbers roughly double 
during the last decade to about 
1,500 adult fi sh, said Fish and 
Wildlife Service biologist Jim 
Boyd.

“If you can increase the num-
ber of breeding individuals, you 
can start to feel really good about 
the conservation e� orts and 
know they are truly working,” 
he said.

Despite recent habitat im-
provements, Arctic grayling 

Artic grayling unprotected

JIM MOGEN, U.S. FISH AND WILDLIFE SERVICE VIA AP 

This photo provided by the U.S. Fish and Wildlife Service shows an Arctic 
grayling captured in a U.S. Fish and Wildlife Service fi sh trap at Red Rock 
Lakes National Wildlife Refuge near Lima. U.S. wildlife o�  cials have rejected 
federal protections for the rare, freshwater fi sh species at the center of a 
long-running legal dispute. The decision, on Wednesday comes almost two 
years after a federal appeals court faulted the U.S. Fish and Wildlife Service 
for dismissing the threat that climate change and other pressures pose to 
Arctic grayling.

Ramsay continues 
to fight to prevent 
travel stop building

MEAGAN THOMPSON, THE MONTANA STANDARD 

MASK PROTEST AT FEDERAL BUILDING 
Bruce Leibold, of Deer Lodge, waves a fl ag on Wednesday afternoon in front of the Mike Mansfi eld Federal Building and U.S. Courthouse on North 
Main Street in Butte as Kimberly and Rick Buck hold rolled fl ags. Leibold and six other people from a group called Open Deer Lodge gathered at 
the federal building, saying they were there to fi le a “tort” against Gov. Steve Bullock’s face mask order. “All of this shutdown is devastating to our 
town and county and we’re never gonna be able to come back from it,” said Kimberly Buck.

KRISTINE DE LEON
kristine.deleon@mtstandard.com 

 The state health department 
reported Wednesday that a pa-
tient at the Montana State Hos-
pital in Warm Springs has tested 
positive for COVID-19 and that 
another patient is presumptively 
positive.

One patient is showing minor 
symptoms, while the other is as-
ymptomatic, according to a press 
release from the Department of 
Public Health and Human Ser-
vices. The state public health 
lab will conduct further testing 
to confi rm the second patient. 

The state’s only public psychi-
atric hospital reported its fi rst 
positive case, a male employee 
in his 40s, on July 17. On Sun-
day, another MSH sta�  mem-

ber, a man in his 20s who might 
have been exposed to the fi rst 
positive case, tested positive. 
The health department said this 
employee was already in quaran-
tine based on exposure to the fi rst 
Covid-positive sta�  person. 

The recent cases bring the 
state hospital’s total of con-
fi rmed or probable cases to four.

The agency said contact trac-
ing is underway to determine 
whether all four cases are con-

nected. The state health de-
partment is also investigating 
whether additional patients and 
sta�  outside of the daily group 
home setting are considered 
close contacts, since the two 
patients reside in a group home 
with four other hospital patients.

The group home is not phys-
ically attached to the main hos-
pital building where a majority of 

State Hospital up 2 more cases
COVID-19 tests confirm 
one, one presumptive

US wildlife agency 
rejects protections for 
rare fish species

Please see LOVE’S, Page A3

Please see COVID-19, Page A3 Please see MSU, Page A5

Please see GRAYLING, Page A3

Pine martens move
FWP transplants native species   UNTAMED, PAGE C1

Pfizer cuts a deal
Trump admin to pay $2B for vaccine   NATION, PAGE A7
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 Montana State University will 
soon process tests for the novel 
coronavirus at a laboratory on its 
Bozeman campus.

It’s part of an e� ort to build 
in-state testing capacity after 
Quest Diagnostics, the private 
lab Montana contracts with, said 
it temporarily would no longer 
accept tests collected at surveil-
lance and sentinel events. That 
reduced the state’s capacity and 
ability to meet its goal of test-
ing 60,000 people a month for 
COVID-19, the disease caused by 
the novel coronavirus.

Following that announcement, 
several communities around 
Montana said they would cancel 
scheduled surveillance testing 
events.

Quest already had what Mon-
tana Gov. Steve Bullock had 
described last week as “unac-
ceptable” turnaround times for 
providing people with results, 
sometimes up to a week or lon-
ger.

MSU President Waded Cru-
zado and Bullock announced that 
MSU will process tests during a 
joint press conference Wednes-
day.

“As the state’s land grant uni-
versity, this kind of service and 
outreach to the people of Mon-
tana is exactly what we were 
called to do as part of our mission 
... “ Cruzado said. “This is what 
we do. The land grant university 
was created with a very specifi c 
goal in mind, to serve in the peo-
ple’s interests.”

MSU to 
process 
COVID-19 
tests soon

MIKE SMITH
mike.smith@mtstandard.com 

 Ramsay residents aren’t giving 
up their fi ght to prevent Love’s 
Travel Stops from locating a 

sprawling truck stop complex next 
to their quiet, tiny community on 
Interstate 90 about 7 miles west 
of Butte.

They say a Butte-Silver Bow 
Zoning Board decision that went 
against them on technical and 
timing grounds might have actu-
ally bolstered their case because 
they have more information, in-
troduced key arguments and can 

detail them at length in the future.
The Ramsay Citizens Council 

contends that Planning Director 
Lori Casey has already decided 
that the planned truck stop would 
not be in an area that falls under 
Ramsay zoning boundaries. Ram-
say residents say it would be and 
sought to appeal that fi nding.

Casey says no o�  cial decision 
has been made and won’t be until 

her o�  ce issues a location permit, 
and that won’t happen until Love’s 
obtains necessary environmental 
regulatory permits, including two 
from the Montana Department of 
Environmental Quality, or DEQ.

Love’s site plans could change 
because of permit requirements, 
Casey says, so until they are fi -
nalized and a location permit is 
issued, there is no o�  cial zoning 

matter to appeal.
During a videoconference 

meeting of the Zoning Board last 
Thursday, and after two board 
members expressed confusion 
over the issues and process in play, 
the board voted 7-0 to dismiss the 
appeal because for now, there was 
nothing to appeal.

Love’s fight continues

MATTHEW BROWN
Associated Press 

 BILLINGS — U.S. wildlife 
o�  cials on Wednesday re-
jected special protections for a 
rare, freshwater fi sh related to 
salmon that’s been at the center 
of a long-running legal dispute, 
citing conservation e� orts that 
helped increase Arctic grayling 
numbers in a Montana river.

The Associated Press obtained 
details of the decision not to pro-
tect the fi sh under the Endan-
gered Species Act in advance of 
a public announcement.

The move comes almost two 

years after a federal appeals court 
faulted the U.S. Fish and Wildlife 
Service for arbitrarily dismissing 
the threat that climate change 
and other pressures pose to the 
species.

While those threats will per-
sist, government o�  cials said 
conservation measures have im-
proved the fi sh’s habitat and will 
lessen future temperature in-
creases in the cold waters where 
they reside.

Known for their iridescent ap-
pearance and sail-shaped dorsal 
fi ns, Arctic grayling are members 
of the salmon family that can 
reach 30 inches (76 centimeters) 
in length and are prized by many 
anglers.

O�  cials credited a conserva-
tion agreement involving land-
owners and government agencies 

for recent improvements to the 
grayling’s river habitat in south-
western Montana’s Big Hole Val-
ley.

The Big Hole River and its trib-
utaries — home to one of the few 
native populations of the fi sh in 
the Lower 48 states — saw gray-
ling numbers roughly double 
during the last decade to about 
1,500 adult fi sh, said Fish and 
Wildlife Service biologist Jim 
Boyd.

“If you can increase the num-
ber of breeding individuals, you 
can start to feel really good about 
the conservation e� orts and 
know they are truly working,” 
he said.

Despite recent habitat im-
provements, Arctic grayling 

Artic grayling unprotected

JIM MOGEN, U.S. FISH AND WILDLIFE SERVICE VIA AP 

This photo provided by the U.S. Fish and Wildlife Service shows an Arctic 
grayling captured in a U.S. Fish and Wildlife Service fi sh trap at Red Rock 
Lakes National Wildlife Refuge near Lima. U.S. wildlife o�  cials have rejected 
federal protections for the rare, freshwater fi sh species at the center of a 
long-running legal dispute. The decision, on Wednesday comes almost two 
years after a federal appeals court faulted the U.S. Fish and Wildlife Service 
for dismissing the threat that climate change and other pressures pose to 
Arctic grayling.

Ramsay continues 
to fight to prevent 
travel stop building

MEAGAN THOMPSON, THE MONTANA STANDARD 

MASK PROTEST AT FEDERAL BUILDING 
Bruce Leibold, of Deer Lodge, waves a fl ag on Wednesday afternoon in front of the Mike Mansfi eld Federal Building and U.S. Courthouse on North 
Main Street in Butte as Kimberly and Rick Buck hold rolled fl ags. Leibold and six other people from a group called Open Deer Lodge gathered at 
the federal building, saying they were there to fi le a “tort” against Gov. Steve Bullock’s face mask order. “All of this shutdown is devastating to our 
town and county and we’re never gonna be able to come back from it,” said Kimberly Buck.

KRISTINE DE LEON
kristine.deleon@mtstandard.com 

 The state health department 
reported Wednesday that a pa-
tient at the Montana State Hos-
pital in Warm Springs has tested 
positive for COVID-19 and that 
another patient is presumptively 
positive.

One patient is showing minor 
symptoms, while the other is as-
ymptomatic, according to a press 
release from the Department of 
Public Health and Human Ser-
vices. The state public health 
lab will conduct further testing 
to confi rm the second patient. 

The state’s only public psychi-
atric hospital reported its fi rst 
positive case, a male employee 
in his 40s, on July 17. On Sun-
day, another MSH sta�  mem-

ber, a man in his 20s who might 
have been exposed to the fi rst 
positive case, tested positive. 
The health department said this 
employee was already in quaran-
tine based on exposure to the fi rst 
Covid-positive sta�  person. 

The recent cases bring the 
state hospital’s total of con-
fi rmed or probable cases to four.

The agency said contact trac-
ing is underway to determine 
whether all four cases are con-

nected. The state health de-
partment is also investigating 
whether additional patients and 
sta�  outside of the daily group 
home setting are considered 
close contacts, since the two 
patients reside in a group home 
with four other hospital patients.

The group home is not phys-
ically attached to the main hos-
pital building where a majority of 

State Hospital up 2 more cases
COVID-19 tests confirm 
one, one presumptive

US wildlife agency 
rejects protections for 
rare fish species
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COVID-19 UPDATE
WISconSIn caSeS — daILy

PoSITIVe +2,791 neGaTIVe +7,773 
daILy PoSITIVe raTe 26.2% 

deaTHS +17 cUrrenTLy HoSPITaLIZed 1,502 

 KenoSHa coUnTy caSeS — daILy

10,065 PoSITIVe (+55) 59,799 neGaTIVe (+282) 159 deaTHS (+0)

noTe: Some changes were accumulated over holiday weekend; SoUrce: Wisconsin 
Department of Health Services website dhs.wisconsin.gov/covid-19/county.htm

DAN TRUTTSCHEL
dtruttschel@kenoshanews.com 

 Just weeks into the COVID-19 
pandemic, it became clear that 
mental health would be a con-
cern across just about every de-
mographic as the world around 
us shut down in an attempt to 
lessen its impact.

Nine months later, many are 
still striving to deal with the 
pressures and frustrations of 
fighting the coronavirus.

There have been some pos-
itives to come out of the pan-
demic, locally-based psychia-
trist Dr. Shalini Varma said, but 
with the second wave now in full 
effect and numbers continuing to 
skyrocket, there are many who 
are still hurting.

And from a 
mental health 
aspect, it doesn’t 
discriminate.

“As I am an es-
sential worker, I 
have been seeing 
children, adoles-
cents and adults 
in my Kenosha and Vernon Hills 
(Ill.) offices this entire time,” 
Varma said via email. “There 
have been a few more established 
patients who have been request-
ing telehealth appointments. For 
stable patients, I am able to do 
telehealth visits.

“People are more anxious and 
depressed than they were in the 
past due to COVID due to the 

HEATHER LARSON POYNER
hpoyner@kenoshanews.com 

 She’s pretty, she’s photogenic 
and she raises goats.

Paddock Lake teenager Jadyn 
Eisenbraun is as adept on a pageant 
stage as she is in a barnyard pen.

Most recently, the 14-year-old 
has won two titles through her 
participation as a 4-H member: 
the 2021 National America’s Ju-
nior Miss Agribusiness and the 
overall title of 2021 National 
America’s Miss Agribusiness 
Miss Photogenic.

A freshman at Westosha-Cen-
tral High School, she enjoys 
playing basketball and volleyball 
for her school’s teams.

Involved with 4-H for the 

past eight years, she is president 
of the Bristol Strivers 4-H Club 
and a 4-H Ambassador, partici-
pating in archery, scrapbooking 
and arts and crafts. Yet her fa-
vorite activity is raising goats. 
Although her family doesn’t live 
on a farm, Eisenbraun’s interest 
in the animal developed through 
friends who had them.

About six years ago she began 
raising several breeds of goats at 
Oak Alley Farm in Salem, about 

five minutes from her home. She 
has taken awards for intermedi-
ate showmanship and in the Ju-
nior Dairy Show’s goat competi-
tion at the Kenosha County Fair.

Her mother, Nikki Eisenbraun 
says she has long known that her 
daughter is both tomboy and gir-
lie girl. “Jadyn can go from play-
ing in the fields with her goats to 
putting on a dress,” she said.

Truly a winning smile
SUBMITTED PHOTO 

Jaydyn Eisenbraun of Paddock Lake, took the titles of 2021 National America’s Junior Miss Agribusiness and overall title of 2021 National 
America’s Miss Agribusiness Miss Photogenic a a national competition held this November in Florida.

Virus still 
affecting 
mental 
health

JILL TATGE-ROZELL
jrozell@kenoshanews.com 

 The town of Randall 2021 Budget 
and tax levy are down significantly, 
but town chairman Bob Stoll said 
that is not necessarily a good thing.

Stoll said the town levy limit 
makes it difficult to fund needed 
public services and road repairs, 
for example.

“It’s always a challenge to priori-
tize what needs to be done with the 

funds available to do them,” Stoll 
said.

The tax levy is set to decrease 
$195,938, or 21.53 percent, from 
$910,152 in support of the town in 
2020 to $714,214 for 2021.

The corresponding mill rate is 
$1.36 per $1,000 of assessed value. 
This means the town portion of the 
tax bill on a $200,000 property will 
be $272. Depending on the location 
of the property, town residents also 
pay taxes to Wilmot Union High 
School and a corresponding feeder 
elementary district, Gateway Tech-
nical College and Kenosha County.

Total town expenditures are 
budgeted to decrease $212,929, or 

11.4 percent, from $1,875,650 in 
2020 to $1,662,721 for 2021.

The following decreases are 
budgeted:

 � General Government: A de-
crease of $41,440, from $250,470 
in 2020 to $209,030 in 2021.

 � Public Safety: A decrease of 

$33,000, from $212,300 in 2020 
to $179,300 in 2021.

 � Public Works: A decrease of 
$91,667, from $303,467 in 2020 to 
$211,800 in 2021.

 � Health and Sanitation: A de-
crease of $18,460, from $210,000 
in 2020 to $191,540 in 2021.

 � Culture and Recreation; A 
slight decrease from $203,640 in 
2020 to $203,101 in 2021.

While the Public Safety area of 
the budget will decrease, there is a 
notable increase in the retainer fee 
Randall will pay to the Twin Lakes 
Rescue Squad, which will begin 
staffing two full-time emergency 
medical technicians during the 

day. The retainer will increase from 
$27,500 in 2020 to $50,000 in 2021.

Part of the decrease in the Gen-
eral Government portion of the 
2021 town budget is tied to a move 
to combine the Randall Municipal 
Court with the Village of Twin 
Lakes. As a result, the munici-
pal court portion of the budget is 
budgeted to decrease from $6,500 
in 2020 to $1,000 for 2021.

Stoll said the town will need to 
ask the electorate to spend addi-
tional funds for road work in com-
ing years. Among the road mainte-
nance projects is the need to pave 
all of the roads within the Black-
hawk subdivision, eyed for 2022.

Randall town budget, levy to fall
Chairman: Tight limit 
forces prioritized 
spending
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Local 4-H member 
Jadyn Eisenbraun takes 
two national titles

Please see eISenbraUn, Page A4

Expert sees some hope 
as pandemic drags on

Please see HeaLTH, Page A4
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Taking advantage of mild spring temperatures, James Bednarek, 18, of Union Grove, above, and Gianni Scacco, 15, also of Union Grove, at right, catch some air May 11 at Dunn Field skateboard park at Eastview El-ementary School in Lake Geneva. The skaters said Lake Geneva’s skateboard plaza is superior to any-thing available in Union 
Grove. (Photo by Scott Williams/Regional News)

Flying high on spring weather

By Dennis Hinesdhines@lakegenevanews.net

The success of Lake Ge-neva’s ice castle attraction this winter is enriching lo-cal government coff ers with a sharp increase in tax rev-enue from local hotels.The city is reporting that hotel taxes in January and February this year gener-ated $63,321 in revenue, up more than 14 percent from last year’s $55,465 collected during the same period.Hotel operators say the jump in tax collections is driven by large crowds that fl ocked to Lake Geneva dur-ing the winter for the new ice castle tourist attraction.Bella Vista Suites man-ager Harlan James said the popular new winter attrac-tion brought more people into town and more guests into the hotels.
“For sure, it defi nitely was a reason,” James said. 

“Pretty much, everyone who came to town was here for the ice castle.”
The ice castle operated for six weeks between late January and early March at Riviera Beach, treating chil-dren and adults to a frozen outdoor funhouse complete with slides, tunnels, foun-tains and other interactive features.

Ice castle boom heats up city’s hotel room tax collections

By Dennis Hinesdhines@lakegenevanews.net

Organizers of a new Fourth of July fi reworks show in downtown Lake Geneva have canceled the event because of a lack of funding.
The announcement came May 8 at a meeting of the Lake Geneva Tourism Commission.

A private nonprofi t group, Sons of the Ameri-can Legion, in March announced plans for a fi reworks show called “Freedom Over The Lake” to be held July 3 at Flat Iron Park.
It would have been the fi rst Fourth of July fi re-works display in many years in downtown Lake Geneva.Organizers, however, told the tourism commis-sion that they were able to raise only about $9,000 of the estimated $25,000 

needed to put on the show.Dan Jegerski, a member of the Sons of the American Legion, told commissioners that his group would decide later about organizing the show for 2020.
“We need to get back to our members to see if they want to give it another try,” he said.

Although there are other 

Fireworks show fi zzles out in funding shortage

Fireworks are shown over the Grand Geneva Resort, but no Fourth of July display takes place in downtown Lake Geneva. (Contributed photo/Regional News)

Amy Kosmicki of Pewau-kee emerges from a tunnel inside the Lake Geneva ice castle this winter. (File photo/Regional News)

By Scott Williamsswilliams@lakegenevanews.net

DELAVAN — Brenda Warrenburg has been pay-ing it forward most of her life with acts of charity and compassion toward others.Now, it is time for the 47-year-old Delavan civic leader to tap into that same goodwill.
Known for championing causes of children and the needy in Walworth County, Warrenburg is suddenly fi nding herself surrounded by champions for her cause as she wages a battle with 

cancer.
Friends and supporters are rallying around Warren-burg with a public benefi t May 19 to help her cope with the trauma and expense of a recent diagnosis with pan-creatic cancer.

Organizers of the benefi t say they are harnessing an outpouring of community aff ection for Warrenburg, especially because of her years of activism and lead-ership in the Delavan area.“She gives and gives,” supporter Chris Marsicano said. “And now it’s our turn 

Kindness knows no season for cancer survivor

Brenda Warrenburg, a Delavan community volunteer, was 

diagnosed last year with pancreatic cancer. (Contributed 
photo/Regional News)

Thanksgiving dinner planned to help Delavan woman known for helping others
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Biking brothers 
Pair raises money for 
Time is Now   A4

Venetian Fest is here
Music, fireworks and more               
INSIDE

STEPHANIE JONES
sjones@lakegenevanews.net 

On Tuesday, Aug. 9, voters 
went to the polls to determine, 
among other races, who would 
be the next Walworth County 
Sheri� .

According to uno�  cial re-
sults with all 
wards reporting, 
Dave Gerber will 
be the next Wal-
worth County 
sheri� , barring 
any unforeseen 
circumstances. 

The race was 
extremely close 
throughout the night, with the 
fi nal results coming in just after 
11 p.m.

In the end, Gerber ended with 

STEPHANIE JONES
sjones@lakegenevanews.net  

A 17-year-old has been 
charged with sexual assault, af-
ter reportedly raping a 12-year-
old girl who he supposedly was 
going to give a snowboard lesson 
to in February at Alpine Valley 
Resort, just outside East Troy in 
Walworth County. 

A lawsuit has also been fi led 
against Alpine Valley Resort, 
where the suspect was report-

edly employed at the time, as 
well as against the resort’s in-
surance company, the teen and 
his parents. 

Fintan Jarvis St. Clair, of the 
Eagle area, who was 16 at the 
time and is now 17, is charged 
with fi rst-degree child sexual 
assault – sexual intercourse with 
a child under 13.

According to the criminal 
complaint, a girl who was 12 at 
the time visited the ski hill and 
lined up a lesson with St. Clair.

The incident reportedly hap-
pened Feb. 6, which was the 
weekend of Lake Geneva’s Win-
terfest. 

At the ski hill, the defendant 

reportedly texted the girl that 
he was in his car. The girl was re-
portedly coerced in his car where 
he attempted to kiss her and then 
reportedly drove her to an area 
in the parking lot by the woods 
where he reportedly raped her.

Criminal charges were fi led 
against St. Clair in June. St. 
Clair has pleaded not guilty and 
a status conference on the case 
is scheduled for Sept. 15 in Wal-
worth County Circuit Court.

A lawsuit was also fi led Mon-
day, Aug. 8 in Milwaukee County 
Circuit Court on behalf of the 
victim and her family by attor-
neys Mackenzie J. Mahony and 
Colleen Mixan Mikaitis of Tax-

man, Pollock, Murray & Bekker-
man, LLC.

According to the lawsuit and a 
news release from the law fi rm, 
the Alpine employee reportedly 
drove the 12-year-old to an iso-
lated area of Alpine’s parking lot.

“The employee had been to 
that location many times before 
February 6, 2022 and knew that 
the area was unlit and lacked 
security or video-surveillance. 
….The Alpine employee pro-
ceeded to rape Joan Doe in his 
vehicle in the Alpine parking 
lot,” the release summing up the 
case states.

Rape reported at ski hill
STEPHANIE JONES, REGIONAL NEWS  

Criminal charges have been fi led against a snowboard instructor at Alpine Valley who reportedly raped a girl he was supposed to teach. The 
resort has also been sued. 

There’s 
a new 
sheri� 
in town

ERIC A. JOHNSON
ejohnson@lakegenevanews.net 

This past week, swimmers were 
warned to be careful in parts of 
Geneva Lake where advisories 
were issued because of high E. 
coli levels following rainfall in 
the area. 

On Wednesday, Aug. 10, the Ge-
neva Lake Environmental Agency 
(GLEA) issued Escherichia coli (E. 
coli) advisories for three popular 
Geneva Lake beaches—Lake Ge-
neva’s Riviera Beach, Linn Pier 
beach and Williams Bay Beach. All 
advisories have since been lifted 
after water retesting samples re-
turned with safe water quality 
results.

Results of weekly water quality 
samples taken Aug. 8 and returned 
Aug. 10 came back with high E. 

coli levels at the Riviera end of 
Lake Geneva Beach, Linn Pier 
Beach and Williams Bay Beach 
between the swim piers at 866.4, 
397 and 272 colonies per 100mL 
respectively, prompting the ad-
visories.

Advisory exceedance is at 234 
colonies/100 mL. Closing exceed-
ance is at 999 colonies/100mL. 

Water sampled Aug. 8 at all 
other Geneva Lake beaches were 
deemed safe. 

Last week’s E. coli advisory 

was the second implemented 
this summer at Linn Pier Beach. 
The previous advisory there was 
posted Aug. 3 and lifted Aug. 4.

Possible explanation  
Jake Schmidt, executive director 

of the Geneva Lake Environmental 
Agency, said a possible reason for 
the high E. coli numbers last week 
could be from the Aug. 8 rainfall.

“You got stu�  falling from the 
atmosphere, so I think that put a 
factor into our levels more so than 

anything else,” Schmidt said. “It 
was concerning to see those high 
levels around the lake, but what 
it came down to was really it was 
weather that put a factor into 
that.”

Schmidt said E. coli numbers 
could have been high in the Town 
of Linn because more birds have 
been in that area of the lake.

“Any warm-blooded species 
is going to have bacteria in their 

E. coli advisories posted, later dropped
GENEVA LAKE

Second E. coli 
advisory of the season 
at Linn Pier Beach

Gerber wins 
Walworth County 
Aug. 9 sheri� primary

Gerber

 More inside: Rep. Tyler 
August wins his primary, see A2 

ALPINE VALLEY LAWSUIT FILED, CHARGES FILED

Lawsuit filed against 
resort for not protecting 
girl, teen charged

Please see E. COLI, Page A7

Please see ASSAULT, Page A7

Please see SHERIFF, Page A7
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Serving Fontana, Walworth, Williams Bay and Walworth County

ERIC A. JOHNSON
ejohnson@lakegenevanews.net 

In the wake of the Board of Ed-
ucation’s February approval of a 
new full-time dean of students 
position at Williams Bay Mid-
dle School-High School, board 
members on Aug. 8 approved 
acceptance of a $15,150 bid by 
Burlington-based Scherrer Con-
struction Co., Inc. for main office 
remodeling to create office space 
to accommodate the district’s 
new dean of students, Brooke 
Lile, who starts in her new po-
sition on Aug. 22.

Most recently serving the dis-
trict as a Grades 4K-8 instruc-
tional coach, Elkhorn native 
and resident Lile has worked in 
the Williams Bay School District 
since 2004, previously teaching 
fourth grade, first grade and 
kindergarten. Lile holds a Wis-
consin principal’s license. She 
has an undergraduate degree in 
elementary education from the 
University of Wisconsin-White-
water and a master’s degree in 
educational leadership from 
Aurora University.

According to the position 
job description, approved by 
the school board on March 28, 
the dean of students serves as 
a member of the district ad-
ministrative team and assists 
with the daily operation of the 
school, specifically in the areas 
of attendance, behavioral and 
disciplinary prevention, and 
intervention services. The posi-
tion also provides instructional 
leadership in the planning, co-
ordination and administration of 
school activities and programs, 
including curriculum, instruc-
tion, assessment, and the su-
pervision of assigned personnel.

upcoming work session 
There was also a brief discus-

sion with the board regarding 
planned focus topics for its up-
coming work session on Satur-
day, Aug. 27.

Topics to be discussed include 
district strategic planning, a re-
view of district successes and 
challenges during the recent-
ly-completed 2021-2022 school 
year, and the findings gleaned 
from exit interviews conducted 

School 
office to be 
remodeled

ERIC A. JOHNSON
ejohnson@lakegenevanews.net 

A collaborative investigation 
by the Williams Bay police and 
fire departments is ongoing into 
a Wednesday, Aug. 10, afternoon 
residential structure fire at 67 
Spring St. that has left the occu-
pants displaced.

There were no injuries in the 
incident.

According to Williams Bay fire 
chief Doug Smith, a 911 call was 
made around 4:46 p.m. for a 
structure fire, believed to be a grill 
explosion that sparked a fire that 
extended to the adjacent home. 

Williams Bay fire and EMS units 
responded to the scene, with the 
Town of Delavan Fire Department 
dispatched to the incident under 
automatic aid agreements.

“When I arrived on scene, 
heavy black smoke was already 

coming out of the eaves and the 
attic vents,” Smith said, noting 
there was “extensive damage” to 
the home. “First engine on scene 
took an attack line to the back 
of the house where the grill was, 
where the actual structure fire 
started, and attacked there. As 
soon as more [fire] companies 
came in we started working from 
the interior. The fire got into the 
attic, and on the side of the house 
where the fire started the fire col-
lapsed part of the roof ... We had 
a real nice knock-down of the fire 

where it originally started, but up 
in the attic it took a little bit for 
the crews to get up there. Once we 
got up there the knock-down was 
quick, and then it was just find-
ing hot spots, which always takes 
time.”

Smith said a second alarm Mu-
tual Aid Box Alarm System (MA-
BAS) box was struck at 6:25 p.m. 
for additional resources and per-
sonnel including engines from 
the Town of Delavan, Elkhorn 

‘Extensive damage’ in structure fire

eRIC a. JOHnsOn, EJOHNSON@LAKEGE-
NEVANEWS.NET 

An Aug. 10 structure fire 
extensively damaged this home at 
67 Spring St. in Williams Bay, seen 
here cordoned off with fire line 
tape on Aug. 11. The occupants of 
the home have been displaced. 

ERIC A. JOHNSON
ejohnson@lakegenevanews.net 

Old memories were recalled 
and new memories were made as 
the Big Foot High School Class 
of 1972 gathered for their golden 
anniversary 50-year reunion on 
the weekend of July 29-31.

With an enrollment of nearly 
500 students, Grades 9-12 Big 
Foot is an independent union 
high school district. Serving the 
Town and Village of Walworth, 
the Town and Village of Sharon, 
the Town of Linn, the Village of 
Fontana and the Town of Dela-
van, four independent elemen-
tary-middle school districts 
feed into Big Foot—Fontana Joint 
School District No. 8 (Fontana 
Elementary School), Linn Joint 
School District No. 11 (Reek El-
ementary School), Sharon Joint 

School District #11 (Sharon 
Community School) and Wal-
worth Joint School District No. 
1 (Walworth Elementary School).

Friday reunion activities on 
July 29 began with a morning golf 
outing at Evergreen Golf Club in 
Elkhorn and concluded with an 
evening gathering at 10-Pin Pub 
in Walworth.

On Saturday, July 30, the 
day’s reunion activities included 
morning tours of two of Big 
Foot’s four feeder schools, Wal-
worth Elementary and Fontana 
Elementary, the latter guided by 
district administator and prin-
cipal Steve Torrez; an afternoon 
tour of Big Foot High School, led 
by principal Jeremy Andersen; 
and a late afternoon and evening 
dinner gathering at the 38th An-
nual Big Foot Lions Club Lobster 
Boil-Steak Fry at lakeside Reid 
Park in Fontana.

Reunion activities concluded 
Sunday, July 31 with a family 

Old times, new memories

WILLIaMs Bay 

New dean of  
students to start in 
position Aug. 22

stePHanIe JOnes, SJONES@LAKEGENEVANEWS.NET  

WILLIaMs Bay CORn and BRat Fest
John Porritt, left, and Tom Tracy, right, work together to season a tray full of corn at the Williams Bay Corn and Brat Fest. For more photos of the 
Corn and Brat Fest see pages B4 and B6. 

WaLWORtH

Big Foot Class of 1972 
gathers for golden 
anniversary

CONTRIBUTED PHOTO BY CYNDI O’NEIL 

Members of the Big Foot High School Class of 1972 gathered July 29-
31 for their 50th anniversary reunion and a full three-day slate of 
activities, including the July 29 evening gathering pictured here at 
10-Pin Pub in Walworth. Pictured front row, seated, are Mara Heisz, 
Yvonne Lyons, Charlie Rowley, Nick Halma, Nancy Ferger, Robbin 
Polivka, Susan Bushert Christiansen and Arlene Vorpagel. Seen second 
row, from left, are Thom Peterson, Dee Jones, LuAnn Paczkowski, 
Venetta Long Sisson, Dawn Helgert, Mary Davidsen, Sharon Sheahan, 
Dan Sheahan, Dan Greben, Peter Birdsall, Susan Steele, Cece Currie, 
LaDonna Devine and Debbi Anderson. Pictured third row, from left, are 
Greg Holden, Ron Cook, Bill Syverson, Howard Oberst, Jim Kirchberg, 
Gary Johnson, Lenny Brickner, Ed Von Bergen and David Sorensen. 
Seen back row, from left, are Andy Zemblowski, Jim Van Dreser, Carol 
Mahoney, Leon Hesebeck, Mary Jones, Susan Cardiff and Sheila Case. 
The Big Foot High School Class of 1972 next plans to gather for a 
reunion in 2024.

sPRIng stReet, WILLIaMs Bay 

MABAS second alarm 
called for additional 
personnel, resources

Please see BOaRd, Page B5 Please see ReunIOn, Page B5

Please see FIRe, Page B5

End summer with a bang!

(262) 204-7343
STARBOARD-GROUP.COM

SEE YOU
THERE!
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Featuring Badger, Big Foot and Williams Bay High Schools

TRAVIS DEVLIN
tdevlin@lakegenevanews.net 

James Newman, a nurse by 
day, is now in his third season 
as the Big Foot/Williams Bay 
Cross-Country Coach. He also 
serves as a distance/high jump 
coach for the Big Foot/Williams 
Bay track and field team.

Cross-Country may not be the 
first sport that comes to mind 
when people think of fall sports, 
but he’s seeing it gain more pop-
ularity with kids in the sport he 
loves and that’s all he can ask for.

“My goal as a coach, is to pro-
mote this sport as much as I can 
and bring youth running back to 
the community,” he said. “I get 

it, we are not the popular sport 
in the community. But with the 
school now allowing multiple 
sport athletes, we are gaining 
popularity. Running club this 
summer was amazing filled with 
athletes interested in all sports. I 
push for cross-country and track 
but at heart, I’m a high school 
athletics fan. If you want to 
condition for another fall sport, 
you are still welcome to come to 
running club. It’s more about the 
high school athlete then it is the 
ultimate runner. Anyone can be a 
runner. You just have to be will-
ing to look past your barriers to 
do it.” 

Newman said the BFWB 

cross-country team did not end 
the season as well as they had 
hoped despite a strong start to 
the season. 

“We started strong but fell to 
some late season injuries,” he 
said. “Everyone ran hard and 
learned a lot about what it takes 
to be a quality distance runner.”

Newman expects to have 
around 20 runners this season, 
which is a long way from the 
eight runner team he had when 
he first became the head coach a 
few years ago.

“Last year we graduated five of 
our top varsity runners,” he said. 

Team comes first for BFWB Cross-Country

TRAVIS DEVLIN
tdevlin@lakegenevanews.net 

The Badger girls Cross-Coun-
try team comes into the new fall 
season after winning the South-
ern Lakes Conference Champi-
onship and placing 13th overall 
at the State Championships in 
2021.

Stephani Reynolds, an English 
teacher at Badger High School, 
is now in her 14th season as the 
girls cross-country head coach 
and 16th year with the program.

“As a team last season, we did 
much better than we could have 
ever expected,” she said. “We had 
a great group of freshmen come 
in that set the bar really high and 
it helped the seniors step up their 
game. Getting 13th place at the 
state meet was awesome. I think 
we were seeded 17th or 18th, so 
we set a goal of placing higher 
than that and that is what the 
girls did. They did outstanding.”

The team returns four varsity 
runners, all of whom were fresh-
men last year. Sophomore Molly 
Deering is back as the top run-
ner. She set a school record by 26 
seconds with a time of 19:16 in 
a 5K at the Midwest Invitational 
in Janesville last September, 

Young 
team 
making 
strides

tRaVIs deVLIn, TDEVLIN@LAKEGENEVANEWS.NET 

Big Foot football head coach Jace Daniels speaks to his team at the conclusion of their scrimmage against Delavan-Darien on Friday, Aug. 12. Big 
Foot will open the season against Whitewater at home on Friday, Aug. 19.

TRAVIS DEVLIN
tdevlin@lakegenevanews.net 

The Big Foot Chiefs football 
team had their first opportunity 
to tackle a player from another 
team on Friday morning, Aug. 
12, in their scrimmage against 
the Delavan-Darien Comets at 

Delavan-Darien High School.
The regular season officially 

starts this week with Big Foot 
taking on the Whitewater Whip-
pets in their season opener at 
home on Friday, Aug. 19, be-
ginning at 7 p.m. In every other 
sport, Big Foot and Whitewater 
both belong to the Rock Valley 
Conference. For football, how-
ever, Big Foot competes in the 
Capitol Conference. 

For head coach Jace Daniels, 
who is in first season as the Big 

Foot head football coach after 
previously serving as an offen-
sive line coach at Michigan Tech 
University from 2019-2021, this 
was an chance to see his team to 
compete and use it as a tune up 
for their upcoming game.

“It felt good to be out here 
against a different color and get 
to kind of run our plays,” he said. 
“It was a lot of base formations 
with us just trying to get our first 
couple days of install and make 
sure our guys our understanding 

the offense and defense and those 
type of things. I thought our guys 
came out here and played hard 
and that is all we wanted to do is 

Big Foot plays in scrimmage

TRAVIS DEVLIN
tdevlin@lakegenevanews.net 

The Big Foot/Williams Bay girls 
tennis team opened the season in a 
triangular with Brookfield Acad-
emy and Kenosha St. Joseph on 
Saturday, Aug. 13.

Much of the team from last 
season has graduated, so plenty of 
new faces had their first opportu-
nity to compete on the tennis court 
against a player from another team. 
That also was the case for new head 
coach Madalyn Bigelow alongside 

her identical twin sister Bryce.
“This was exciting,” Madelyn 

said. “I told the other coaches to 
let me know what I’m doing right 
or wrong because this was my first 
time out here. But it was good.”

Madalyn was hired in late June. 
Since then, alongside her sister, 
both have gotten to practice with 
and get to know the girls on the 
team, which has definitely helped 
them as well as the first time head 
coach.

“It has gotten a lot better,” Ma-
dalyn said. “They’re not scared 
anymore and neither am I.”

Senior and number one singles 
player Jameson Gregory, junior 

Lauren Decker (number two sin-
gles player) and senior Josefina Gi-
roux were the only three returners 
from a season ago.

Big Foot/Williams Bay results: BFWB vs. 
Brookfield academy.
singles:
Gregory: 6-1, 6-3
Decker: 6-4, 3-6, 11-9.
Kelleen Weberpel: 1-6, 3-6.
doubles:
Coco Counter/Giroux 6-1, 6-3
Brooke Peyer/Kara Rees: 0-6, 0-6.
Callie Loshe and Hannah Grever: 0-6, 0-6.
BFWB vs. Kenosha st. Joseph:
singles:
Gregory: 6-7, 3-6.
Decker: 1-6, 1-6.
Weberpal: 1-6, 2-6.
doubles:
Counter/Giroux: 6-1, 6-1.
Peyer/Rees: 6-2, 4-6, 5-10.
Loshe/Grever: Win by forfeit.

Brand new experience for BFWB

tRaVIs deVLIn, TDEVLIN@LAKEGENEVANEWS.NET 

Big Foot/Williams Bay senior Jameson Gregory hits the ball back over the net 
in her match during the triangular with Brookfield Academy and Kenosha St. 
Joseph on Saturday, Aug. 13.

tRaVIs deVLIn, TDEVLIN@LAKEGENEVANEWS.NET 

Big Foot sophomore Noah Langelund will be an important piece in the 
success of the Big Foot/Williams Bay Cross-Country team this fall.

Badger girls  
cross-country 
continues to improve

Big Foot football 
opens season with 
Whitewater on Aug. 19

   LOOK: To watch a 
video from Big Foot’s 
scrimmage against 
Delavan-Darien on 

Friday, Aug. 12, point your 
smartphone at the QR code, 
then click the link .  

Girls tennis opens 
season with triangular

Please see BadgeR, Page C2

Please see BIg FOOt, Page C2

Please see CROss-COuntRy, Page C2

Professional Window
Tinting Installation

 Reduce heat in the summer, stay warm in the winter
 Reduce fading

 Enhance your privacy
 Blocks 98% UV Radiation

linexofkenosha@gmail.com • 7426 12th St Kenosha, WI 53144REAL. SERIOUS. PROTECTION.
REQUEST A QUOTE TODAY! • (262) 605-0444
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Over 19 years ago I wrote the 
fi rst The Time is Now to 
Help column. The plight 

of the poor has always deeply 
touched me for two reasons. I 
lived through hard times with 
my mother who I loved dearly. 

Watching my dear 
mother cry when 
we would get 
evicted or run out 
of food so we could 
pay the rent or have 
our electric utili-
ties disconnected. 
I wondered as a 
small boy why no 
one helped my dear 

mother. I found out later in life 
she never told anyone due to her 
pride. She worked full time, but 
the money she earned was never 
enough for the staples in life, rent, 
utilities, food, car repairs, eye-
glasses, etc.

The second reason I was 
touched by the plight of the poor 
is my dedication to walking the 
walk, living a life guided by our 
Lord God to love one another, 
be kind and generous. I wanted 
to help our fellow creations who 
needed the most help and remove 
their pains of poverty, especially 
for those who were the most 
vulnerable, the elderly, children, 
the handicapped, veterans, the 
working poor, those who are for-
gotten and neglected. I wanted to 
bring attention to the plight of the 
poverty stricken in our communi-
ties. Not only was it embraced by 
you, the readers, it also has made 
assistance to thousands of people 
possible over the years.

After years of providing poverty 
relief in Chicago and other areas 
of Illinois, starting food pantries 

In fight against 
poverty, Time 
is Now passes 
a milestone

Growing up in Lake Geneva 
during the late 1940s and 
1950s was like growing up in 

two di� erent cities. 
One city existed 
from Memorial 
Day to the day after 
Labor Day and the 
other city existed 
from the day after 
Labor Day to the day 
before Memorial 
Day. One city was 
among the premier 

resort cities in the United States, 
the other city was an ordinary 

small town very much like thou-
sands of small towns scattered 
across the United States.

There were two factors that 
united these two cities. One was 
that both cities were located on the 
shore of one of the most beautiful 
lakes in the United States and the 
other was that both cities were 
about 72 miles distant from one of 
the world’s great metropolises — 
Chicago. But there were two factors 
that di� erentiated the two cities. 
One was that one of the two cities 
only existed during the summers 
while the other city existed during 
the fall, winter, and spring. The 
city that existed during the fall, 
winter, and spring was very much 
like the city portrayed in William 

Inge’s great play and movie, “Pic-
nic,” or like Bedford Falls, New 
York, in the movie “It’s a Wonder-
ful Life,” staring Jimmy Stewart. 
The city that existed during the 
summers had numerous counter-
parts in the United States such as 
Lake Placid, Lake George, Saranac 
Lake, Saratoga Springs, and Coo-
perstown, New York.

In the city that Lake Geneva was 
during the summers, the city’s 
youth, as soon as the school year 
ended, took jobs as caddies at 
the Lake Geneva Country Club 
or, if they were lucky enough (as 
I was), worked at the American 
Legion Canteen in Library Park or 

A tale of two Lake Genevas

Instead of ending oil 
industry, president 
should stop standing 
in its way

Gas prices might have gone down 
a bit, but they are still nearly twice 
what they were two years ago and 
are still putting real hurt on a lot of 
family wallets, including my own. 
But while gas prices are hurting 
families, I’m seeing very little come 
out of the White House to fi x the 
problem — instead all we’re getting 
is a disingenuous blame game.

There is no arguing that President 
Biden has made ending the oil in-
dustry a pillar of not only his 2020 
campaign, but of his presidency. 
He’s made it harder to drill, killed 
pipeline projects and, even with 
high gas prices, talks about the need 
to end the industry. He also claims 
it’s the industry’s fault gas prices are 
so high while demanding more oil 
be produced overseas. Tell me, what 
business would make the long-term 

investments needed to increase sup-
ply of their product when the leader 
of our country is openly talking 
about putting them out of business?

Instead of political blame games, 
the president needs to stop putting 
a target on the energy industry. He 
needs to make it easier to drill, ex-
pand federal leases, immediately al-
low for more energy infrastructure, 
and incentivize long-term invest-
ments.

As Senator Ron Johnson knows, 
it will take real solutions like these, 
not political rhetoric, to fi x the 
problem of high gas prices. I urge 
Congress to take action to help the 
American people.

Trisha Ide,East Troy

First responders to 
Williams Bay house 
fire ‘impressive’

Kudos to all of the fi rst responders 
to Wednesday’s house fi re on Spring 
Street in Williams Bay.

The fi rst response of Williams Bay 
police, followed by mercy med van, 
and fi re department was impressive. 
The coordination with fi re compa-
nies from Fontana, Linn Township, 
Elkhorn, Delavan, Walworth and 
Racine was well articulated, and re-
assuring to neighbors that fi re would 
be contained.

What was striking was not just 
the professionalism of the fi rst re-
sponders, but the kindness they dis-
played to the homeowners and the 
concerned neighbors. We were all 
thankful for their professionalism, 
help and kindness.

Victoria Gillio, Williams Bay

What ifs about God
What if God was among us? 

Maybe he’d be a farmer, truck 
driver, teacher or nurse.

Would he be a family man, a Cath-
olic, Baptist, or Lutheran? Would he 
attend church regularly, attend his 
children’s parent-teacher confer-
ences? Would he have many friends, 
play golf or tennis? Would he be in-

volved in volunteer work helping the 
poor and disenfranchised?

Would he be political and be a 
Democrat, Republican, or indepen-
dent? Would he be pro-choice or 
anti-abortion? Would he support 
school lunch programs and safety 
nets for mothers and children? 
Would he get his children and him-
self vaccinated?

Would he be a gun owner and 
have a concealed carry permit? 
Would he believe in equal taxa-
tion for those at the top? Would he 
admire dictators Vladimir Putin, 
Kim Jong-un, and Victor Orban as 
strong leaders?

What would immigration reform 
look like for him? Would he seek to 
expand voter participation or put 
limits on it? Would he see women 
as leaders in government or should 
they be homemakers? Would he 
be white, black, yellow, or brown? 
Could he instead be a she?

If he would ask you to join him 
and be your brother’s keeper, what 
would you say?

George Wen, Delavan
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The Lake Geneva Regional News publishes a monthly home section that focuses on all aspects 
of home and living. Readers are drawn to the magazine because of its local editorial content that 
highlights our area’s unique history, notable properties and significant architecture. 
This is the perfect publication for real estate agents, remodelers, contractors, lenders, interior 
designers and other businesses to reach people in the market to buy, sell or remodel a home.

We also offer:
• �Advertisers can receive editorial space for press releases.
• �A “Featured Home” listing is included for advertiser who 

average three insertions per month into the magazine.

Distribution Details
• �This tabloid-size magazine is inserted in the Regional News 

the first week of each month.
• �It’s also available on newsstands throughout Southeastern 

Wisconsin all month.
• �Each issue is published online at lakegenevanews.net.

LAKE GENEVA’S WELCOME HOME

Ad Size 1-3 month 4-6 month 7-9 month
Full Page (9.89” x 10”) $335 $285 $249 
Half Page (9.89 x 4.9” or 4.89” x 10) $270 $255 $195
Ear Ads (2x 2.35”) $95 $85 $75

Publication Date Ad Reservation Final Ad Copy
Wednesday, March 8 Tuesday, Feb. 28 at 5 p.m. Thursday, March 2 at 3 p.m.
Wednesday, April 5 Tuesday, March 28 at 5 p.m. Thursday, March 30 at 3 p.m.
Wednesday, May 3 Tuesday, April 25 at p.m. Thursday, April 27 at 3 p.m.
Wednesday, June 7 Tuesday, May 31 at 5 p.m. Thursday, June 1 at 3 p.m.
Wednesday, July 5 Tuesday, June 28 at 5 p.m. Thursday, June 29 at 3 p.m.
Wednesday, Aug. 2 Tuesday, July 25 at 5 p.m. Thursday, July 27 at 3 p.m.
Wednesday, Sept. 6 Tuesday, Aug. 29 at 5 p.m. Thursday, Aug. 31 at 3 p.m.
Wednesday, Oct. 4 Tuesday, Sept. 26 at 5 p.m. Thursday, Sept. 28 at 3 p.m.
Wednesday, Nov. 8 Tuesday, Oct. 31 at 5 p.m. Thursday, Nov. 2 at 3 p.m.

Only three ear ads are available per edition. The right of first refusal for last year’s ear ads expires on  
Friday, Feb. 3 at 5 p.m. All ads include free color. Creative service charges may apply.
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• �300 to 400 word article in the 

publication of your choosing.

• �Article placed on corresponding 

authoritative website.

• �Article will be posted on corresponding  

Facebook page.

• �Article will be boosted on Facebook 

page (media spend $200).

$1,200............................................................................................Journal Times or Kenosha News
$750.....................................................................................................Lake Geneva Regional News
$2,000.............................................................................................................. Any Two publications
$2,500..............................................................................................................All three publications

$500......................................................50,000 Native Ad Impressions served across the Internet
$450...................................................................................................... 20,000 Targeted Email Blast 

ADD ONS:

Sponsored Content appears alongside traditional news 
stories and allows a business to tell a long-form story about its 
services. Sponsored Content engages our audience. We will 
write the story for you and give you an opportunity to review 
it. You will select the date of publication.

SPONSORED CONTENT

Jan. 2023  |  9

With your investment you’ll receive:



Get Out & About is Southeastern Wisconsin’s 
source for local entertainment, highlighting 
what’s happening in music, theater, festivals, 
shows, fundraisers, art, and more! 
The weekly section’s tabloid format makes it 
easy for readers to reference and plan all week 
long! Get Out & About also features movie 
reviews and a complete calendar listing of 
upcoming events. 
This section publishes in The Journal Times 
AND the Kenosha News every Thursday, giving 
your advertising message reach in both Racine 
and Kenosha counties!

PUBLISHES EVERY THURSDAY 
Space reservation deadline is 4pm every Monday. Final approval due Tuesday at 5pm.

SIZE OF AD OPEN 13X 26X 52X

2 x 2.35" BW (3.229"x2.35") $65 $60 $55 $50

2 x 2.35" C (3.229"x2.35") $80 $75 $70 $65

2 x 4.9" BW (3.229"x4.9") $130 $120 $110 $100

2 x 4.9" Color (3.229"x4.9") $160 $150 $140 $130

3 x 4.9" (1/4 page) BW (4.894"x4.9") $180 $165 $160 $150

3 x 4.9" (1/4 page) Color (4.894"x4.9") $210 $195 $190 $180

2 x 7.45" (Portrait) Color (3.229"x7.45") $210 $195 $190 $180

3 x 10" (1/2 page VT) BW (4.894"x10") $300 $275 $265 $250

3 x 10" (1/2 page VT) Color (4.894"x10") $350 $325 $300 $275

6 x 4.9" (1/2 page HZ) BW (9.889"x4.9") $300 $275 $265 $250

6 x 4.9" (1/2 page HZ) Color (9.889"x4.9") $350 $325 $300 $275

6 x 10" BW (9.889"x10") $450 $425 $400 $375

6 x 10" Color (9.889"x10") $500 $450 $425 $400
6 x 10" (full back page) Color 
(9.889"x10") $800 $750 $700 $600

6 x 3" (front strip ad) Color (9.889"x3") $900 $800 $700 $600

*Creative service charges may apply.

FREE pick-up ad into the Journal Times or Kenosha News with a 6-month weekly commitment
FREE Smart Send subscription with a 12-month weekly commitment

Jan. 2023  |  10
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In the Kenosha News and Journal Times, in the regional Get Out and About 
section, we publish a weekly fish fry page that our readers absolutely love. 
The same ad appears in front of our Kenosha and Racine audience for one 
low rate.

Prices
1 week = $50
4 consecutive weeks = $40
Eight consecutive weeks = $30

Sizes and format 
Ads are 3.229 inches wide by 2.35 inches tall
Ads appear in black and white.

KENOSHA & RACINE FISH FRY PAGES

The Resorter’s fish fry page runs every other week in the popular 
publication. The Resorter is inserted into each edition of the Lake Geneva 
Regional News, and it is distributed on newsstands throughout Walworth 
County. Check with your sales representative on the run schedule.

Prices
1 week = $50
4 consecutive weeks = $40
Eight consecutive weeks = $30

Sizes and formats
Ads are 3.229 inches wide by 3 inches tall
Ads appear in color

THE RESORTER FISH FRY PAGES

Jan. 2023  |  11



Kenosha News Followers:������������62,075

Journal Times Followers:��������������30,839

Lake Geneva Regional News Followers:
�����������������������������������������������������15,419

OUR AUDIENCE

• �One video that is streamed live on our 
social media platforms. 

• The video is 3 to 7 minutes in length.
• We will help you preplan your content.
• �Built in analytics to track performance

Kenosha:.......................................$325
Racine:..........................................$325
Lake Geneva:................................$150

Daily + Weekly Market:................$400
Daily Markets:...............................$500
All three markets:.........................$600

Two ways to reach our audience

FACEBOOK  
LIVE EVENT

BOOSTED PARTNER POST

Capitalize on our massive 
audience and recognizable 
brand with a boosted sponsored 
partner post on our pages.

Packages start at  
$225. 

70 percent of the cost is actual 
media spend!

SOCIAL MEDIA ADVERTISING

Jan. 2023  |  12
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Advertisers who want to reach a custom audience in specific geographic areas can use targeted email 
as a cost effective tactic. This is a great option for campaigns targeting a specific audience in a large 
geographical area.  
Talk to your sales representative to find out the number of available impressions for your specific 
audience.  
Our Targeted Emails are CAN-SPAM compliant and target individuals who have double opted in to 
receive advertising messages.

Send a customized email blast to our database of more than 20,000 – per market – opt-in email addresses 
The individuals on this list have opt-in to receive emails from local businesses seeking to promote its 
deals, specials and services. Your custom message includes images, a subject line and subject line. You 
can also have digital display advertising within the body of our most popular news email alerts. Our 
newsrooms distribute these emails to thousands of opt-in subscribers daily.

Prices
Kenosha or Racine — $400
SE Wisconsin (more than 40,000 emails) — $600
Redrop Email — $200
(This email is sent to individuals who opened or clicked on the first 
email)

Sizes and format 
Recommended size 725 pixels by 600 pixles; 3 MB Max is preferred.
The maximum size is 725 pixels wide by 1,200 pixels tall. 
JPGs if only one URL link is requested.
HTML Creative: If multiple URL links are requested. 

ENewletter Ad Inclusion
Price $15 CPM
970 x 250 Static Preferred, but 728 x 90 static is also available
Select to appear on Breaking News, Daily Headlines, Trending News, 
Sports or any of our popular news alert lists.

Price
5,000 emails -$200
10,000 emails - $300
20,000 to 299,999 emails - $20 CPM
300,000 to 399,999 emails - $16 CPM
400,000 plus emails - $12 CPM

Redrop
5,000 emails - $180
10,000 emails - $270
20,000 to 99,999 emails - $18 CPM
100,000 to 199,999 emails - $16 CPM
200,000 to 299,999 emails - $14 CPM
300,000 to 399,999 emails - $12 CPM
400,000 + emails - $9 CPM

EMAIL MARKETING

TARGETED EMAIL



Every Door Direct Mail allows you to mail a marketing 
message direct to consumers’ homes, reaching every 
home within a specified area!

Our direct mail pieces are a large  
postcard size (7.5”x10”), full color and full gloss - 
commanding attention from potential consumers! 
Reach homes in your target market at a largely 
discounted postage rate!

PLUS our Every Door Direct Mail pieces now 
include a magnet for easy safe-keeping and 
increased shelf life!

ONLY  

45¢ PER 

POSTCARD!

Includes printing, processing, 

bundling, delivery to the 

post office and postage! 

Minimum 5,000

Contact your Sales Rep 
or call 262-656-6231  

to learn more

POSTCARD FRONT
7.5”x10” Non-Bleed Postcard

.25” margins on all  
four sides

Safe Image Area is  

7” x 9.5” 

POSTCARD BACK
7.5”x10” Non-Bleed Postcard

.25” margins on three sides 
and 3.25” postage area

Safe Image Area is 7” x 6.75” 

P
O

STA
G

E
 A

R
E

A

EVERY DOOR DIRECT MAIL  from Wisconn Valley Media Group

N
O

 IM
A

G
E

 IN
 TH

IS 
 3.25” area!
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With I Love A Deal your business will receive added value free advertising, which will help  
with your long-term brand recognition goals. At a minimum you will receive:

→ A free eighth of a page ad
→ 20,000 High Impact Impressions
→ A email blast to our opt-in subscriber list
→ Free exposure on our social media pages.

I LOVE A DEAL
I Love A Deal is a revenue sharing program — similar to Groupon — between the  
Wisconn Valley Media Group and its advertising partners. The advertiser provides a 
discount for its products or services, and the Wisconn Valley promotes that coupon  
through all of its platforms. We do not receive a payment unless you make sales.

ADDED VALUE ADVERTISING.

How it works?

→ �Partner with us to offer a savings of 50 percent  
or more.

→ �We promote your deal in print, online, on social 
media and through emails.

→ �Customer purchase the deal and redeems it at 
your business.

→ We share the revenue from the deal.

→ At the end of the deal we pay you.

→ You never receive a bill.

→ �You will receive free advertising as part of the 
deal.

$10 GETS YOU $20!
$10 GETS YOU $20!Get $20 worth of Food and Drinks  for only $10 at Gus’s Gyros!

GO TO RACINE.ILOVEADEAL.COM
RACINE.ILOVEADEAL.COM TO ACCESS THE MONEY-SAVING COUPON!

Dine-in only. Limit 1 per family. 

4120 7th Ave., Kenosha, WI 53140

Dukes Country Saloon 2324 18th St, Kenosha, WI 53140

Just $25 for $50 worth of drinks and food at: 
Duke’s Country Saloon also redeemable at Coins Sports Bar 1714 52nd St, Kenosha 

Limit 1 per family
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NICHE PUBLICATIONS AND EVENTS
Our specialty publications and events connect with readers and members of the community who are interested 
in a specific topic, interest, or category. Connect directly with readers who are reading content related to your 
business or service, or talk directly with customers at one of our niche events.

KENOSHA NEWS SPECIAL SECTIONS & EVENTS

JANUARY 
Winter Bridal Guide

FEBRUARY 
Bridal Showcase (Event) 
How-To Guide

MARCH 
Kenosha Career Fair  
Progress

APRIL 
Spring Home and Garden 
Career Fair

MAY 
Summer Fun Guide 
Celebrate Nurses (Event & Section)

JULY 
Racine & Kenosha County Bride 
Best of Kenosha Nominations 
Lifestyle & Retirement Expo

AUGUST 
Best of Kenosha Voting 
Kenosha County Fair 
Pleasant Prairie BBQ in the Park

SEPTEMBER 
Fall Fun Guide 
Fall Home and Garden

OCTOBER 
Best of Kenosha 
Lifestyle & Retirement Expo  
(Event & Section) 
Career Fair 

NOVEMBER 
Holiday Gift Guide

DECEMBER 
Holiday Gatefold 

LAKE GENEVA REGIONAL NEWS SPECIAL SECTIONS & EVENTS

JANUARY 
Winter Bridal Guide 
Winterfest Section

FEBRUARY  
How to Guide

MARCH 
Bridal Showcase (Event)

APRIL 
Taste of the Lakes 
Career Fair (Event)

MAY 
Summer Fun Guide 
Bacon Fest 
Port of Call 
Luxury Lake Geneva

JUNE 
Summer Bridal Guide

JULY 
Best of Geneva Lakes Nominations 

AUGUST 
Luxury Lake Geneva 
Best of Geneva Lakes Voting

SEPTEMBER 
Fall Fun Guide 

OCTOBER 
Best of Geneva Lakes 

NOVEMBER 
Holiday Gift Guide
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THE JOURNAL TIMES SPECIAL SECTIONS & EVENTS

JANUARY 
Winter Bridal Guide

FEBRUARY 
How-To Guide 
Racine Bridal Showcase (Event) 
Home Expo (Event & Section)

MARCH 
Progress 
Career Fair (Event)

APRIL 
Spring Home & Garden

MAY 
Summer Fun Guide 
Celebrate Nurses (Event & Section) 
�Lifestyle & Retirement Expo  
(Event & Section)

JULY 
Racine & Kenosha County Bride 
Best of Racine Nomination

AUGUST 
Best of Racine Voting 

SEPTEMBER 
Fall Fun Guide 
Fall Home and Garden  
Career Fair

OCTOBER 
Best of Racine

NOVEMBER 
Holiday Gift Guide

DECEMBER 
Holiday Gatefold



FULL CIRC. CARD STOCK 4 TAB 8 TAB 12 TAB 16 TAB 20 TAB 24 TAB 28 TAB 32 TAB*

OPEN $50 $52 $57 $62 $67 $72 $77 $82 $88

6 per year $42 $48 $54 $59 $64 $69 $74 $79 $84

12 per year $39 $44 $49 $55 $60 $65 $70 $75 $80

30 per year $38 $43 $48 $54 $59 $64 $69 $74 $79

45 per year $38 $42 $47 $53 $58 $63 $68 $73 $78

75 per year $38 $39 $44 $49 $57 $60 $65 $70 $75

100 per year $34 $35 $39 $43 $47 $52 $56 $60 $64

125 per year $30 $31 $34 $37 $40 $43 $46 $49 $53

PREPRINTED INSERTS  Wednesday & Sunday

QUANTITY 8.5 X 11 11 X 17

5,000 = 9,999 $79 $155

10,000 – 24,999 $60 $107

25,000 – 29,999 $51 $82

PRINT AND DELIVER

The Journal Times, Kenosha News, 
Lake Geneva Regional News

*Add $5 per 1000 for every four pages over 32. For page counts not listed use next higher tab size. Tab rates apply to flexi-
pages; no discounts for flexi. Frequency rate discounts apply only to full-run inserts; not applicable to zoned distribution.

A great alternative to direct mail. Our 50# glossy 2-slided full color is USPS and carrier home delivered. The price includes 
shipping to one location, delivery and print. Please allow up to 15 business days for creation, printing and inserting.  

Once artwork is approved it takes a minimum of 10 business days before the product is delivered to our printer. 

Why You Should Include Newspaper Inserts In Your Marketing Mix

RESERVATIONS & DELIVERY
Reservations must be made at least two weeks in advance of publication date, and inserts should arrive 10 
business days prior to publication. Shipments must arrive pre-paid.

Pre-prints must be delivered between 8 a.m. - 5 p.m. Monday - Friday to: 
The Times Media 
601 45th Street, Dock 4 
Munster, Indiana 46321

Please include a shipping document to confirm advertiser, page count, total 
quantity and publication date. Boxes and/or skids must be clearly marked with 
publication date and quantity.

MINIMUM INSERT SIZE OF 5” BY 7”
MAXIMUM INSERT SIZE OF 10.75” BY 12.125”
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And if you’ve got limited space 
for a holiday display?

“I’d create a village as a cen-
terpiece on a dining table or 
console,” Zachary says. “A large 
platter can serve as the base, 
lined with fake snow and fresh 
evergreen branches that encircle 
your village. That’s easily moved 
if you need to use the space tem-
porarily.”

Sarah Fishburne, Home De-
pot’s director of trend and de-
sign, says fireplace mantels and 
side tables also make great dis-
play spots for mini Christmas 
villages.

“You could also place one 
on the floor surrounding your 
Christmas tree or distribute your 
pieces throughout a bookcase,” 
she says.

If you’re making a Christmas 
village yourself, Fishburne says, 
get everybody in the family in-
volved, whether decorating a 
miniature tree, assembling a 
little structure or adding other 
personal elements.

You’ll find sets of unfinished 
wood and cardboard miniature 
houses online; you add the paint, 
washi tape or other decorative 
trim. Some will fit nicely over a 
battery-operated tealight to glow 
in the evenings.

Kelly Mandell, a DIY blogger in 
Los Angeles, transformed bird-
houses into a modern holiday 
village using pastel-hued craft 
paint and loads of glitter. Drifts 
of fluffy snow and colorful bot-

tlebrush trees 
added to the 
playful vibe.

A n o t h e r 
creative option: 
a village of snow-globe 
houses. Buy ready-made ones, 
or make your own using clean 
jars, distilled water, a droplet 
of glycerin to suspend your 
tinsel glitter and then whatever 
elements you’d like to attach to the 

jar lid. Cyd Converse, 
a DIY blogger in 

Watertown, New 
York, shares 
a how-to at 

thesweetestoccasion.
com.

You might even weave 
village elements into the 
branches of a wreath, 

Fishburne suggests.
Beyond the traditional, Dick-

ensian look, Fishburne suggests 
creating a vignette that reflects 
your family’s favorite activities. 
Are you all ice skaters? Do you 
love to bake? Is a visit to grand-
parents a holiday must? You 
could depict these things in your 
village display with mementos 
and other items.

Or get inspired by the places 
you’ve visited on your travels. 
Fishburne says her family always 
brings home a little building or 
other miniature from a destina-
tion.

Etsy makers offer a variety of 
creative and decorative minia-
tures to bring a holiday scene 
to life, and retailers have a wide 
selection.

Balsam Hill’s plywood Victo-
rian village has intricately carved 
houses, trees and street elements 
integrated into a single base. A 
remote controls the warm back-
lighting. There are little houses 
with a sturdy hook to use as 
stocking holders, too.

If your vibe is contemporary, 
West Elm, for instance, has a 
collection of ceramic-and-wood, 
minimalist buildings and trees. 
Or create your own modern 
neighborhood with ceramic 
ranch houses and split levels, 
from Crate & Barrel. All will 
glow nicely at night with some 
battery-operated tealights.

Anthropologie has shelf-ready 
wooden monogram letters carved 
with vignettes of snow revelers 
and evergreens.

Finally, if there’s no space for 
a 3D display, Zachary suggests 
a different kind of family craft 
project: a village mural of sorts.

“Why not have the kids draw 
and decorate houses, then pin 
them up in a row on the wall? 
Make sure they make some trees 
as well as any of your town’s 
significant buildings,” she says. 
“You can pin up a glittery garland 
of stars or fairy lights above the 
skyline.”

New bathtub 
Simply replacing your bath-

tub with a newer one will tend 
to cost on the lower end, but if 
you’re replacing your tub, you 
want an upgrade, right? Soaking 
tubs are very trendy right now, 
and old-fashioned clawfoot 
tubs have made a comeback in 
recent years. You can also add a 
walk-in tub, which is more ac-
cessible and allows more room 
in the tub.

Numerous factors go into the 
cost of a new tub. Removing the 
old tub tends to cost between 
$200 and $1,200, for instance. 
Larger tubs, cast-iron tubs and 
tubs built into the wall or floor 
will cost more to remove. In 
some cases, you’ll have to mod-
ify the floor to handle additional 
weight. Don’t forget the cost of 
the surround, which can be a few 
thousands dollars in and of itself.

Average cost: $3,400

Luxury bathtub 
In addition to a simple tub, 

you can add luxury elements 
that upgrade your tub into the 
centerpiece of a calm, serene 
sanctuary. For example, a jetted 
or whirlpool tub, which costs an 
average of $7,500, creates a mas-
saging effect. A hot tub brings 
a new level of luxury to your 
bathroom. Clawfoot and soak-
ing tubs create a lovely calming 
effect and will run in the $6,000 
range. For convenience’s sake 
or aging-in-place, a walk-in 
tub that meets universal design 
standards costs about $5,000. 
The sky’s the limit with these 
options, so talk to your bathtub 
professional.

Cost: $7,500 and up

Bathtub
From D1

Villages
From D1

BALSAM HILL 

balsam Hill’s christmas mantel Village is crafted of plywood and hand painted. With built-in lights, it’s a charming Victorian-era decoration for 
mantels, windows or tabletops.

add tealights to crate & 
barrel’s collection of white 

ceramic buildings for a 
welcoming glow.

CRATE & BARREL 

ADOBE STOCK

consider theming your layout to a location and adding model toys to 
bring life to your village.

UNSPLASH

10% Senior Discount

www.topnotchcontractingwi.com

Dan – 262-488-4425

• Siding • Soffit
• Fascia • Gutters
• Deck staining
• Painting
• Gutter Cleaning
• Decks • Roofing
• Basements
• Bathrooms
• Kitchens
• Plumbing
• Electrical
• Home Audio &Video

Licensed and Insured

BEST
20192019THE JOURNAL

TIMES

BESTOF
Racine Cou

nty

Free Estimates
Licensed and Insured

BEST
20202020THE JOURNAL

TIMES

BESTOF
Racine Cou

nty

2 Years
Running!

Flooring Drain Cleaning

3 Years
Running!

WindoWs • doors
siding • Trim
guTTers

VISIT OUR SHOWROOM
ultimatehomeconcepts.com

2923 Taylor Ave., Racine, WI

(262) 637-7221

ULTIMATE
HOME CONCEPTS

serving racine For over 25 Years!

“SERVICE…
IT’S IN OUR NAME”

632-DOOR
(3667)
24 Hour

Emergency
Service

Free Estimates
Get your garage door
tuned up, call today! www.mrhandyman.com

262-298-8885

• Doors&Windows
• Carpentry
• Drywall &Repair
• Painting
• Ceiling&Floors
•Windows

Mr.Handymanof RacineCounty

• Siding&Gutters
• Kitchens
• Decks&Patios
• Bathrooms
• Fixtures
• Basements&
muchmore!muchmore!

DIVISION OF P M WEIDNER ENTERPRISE, LLC

Residential
CommeRCial

eleCtRiCal & heating
seRviCe & RepaiR

Paul M. Weidner
Master Plumber

(262)770-0039
https://pmplumbingandmechanical.com/Call: 554-4550

for an appointment!
professionaldetailracine.com

Gift Certificates Available!
Open 30 Years

Cars / Motorcycles / Boats
We Do Ceramic Coatings

• HandWashing • HandWaxing • Machine Buffing
• Interior Cleaning • Engines Cleaned

• Over Spray Removed • Stains Removed

2405 Lathrop Ave.
State-of-the-Art Detailing Center

ChRiS TaRWidChRiS TaRWid
Basement

Waterproofing
and Structural

Repairs
Chris Tarwid Contracting, inc.

Guarantees a Dry
Basement

that is Moisture
& Mold Free

Foundation Rebuilds
Basement Drain Tile
Systems–Interior

Also: Masonry & Tuckpointing

Licensed • Insured
Call Chris Tarwid at
262-206-7993

www.christarwidcontracting.com

Journal Times’ guide to area

Business
Professionals

COMMERCIAL CLASSIFIED AD RATES
JournalTimes.com, 

KenoshaNews.com, LakeGenevaNews.net

Commercial Liner Ad 
Standard rates are for maximum of 3 lines. 
	 KN or JT only	 With Lake Geneva

Sunday...................................................$12.00................................$14

Weekday................................................$11.00................................$13

Add additional lines.......................$1.75 per line...........................$1

Online Listing Add-On...................$1.00 per day...........................$1
 KenoshaNews.com or JournalTimes.com

Kenosha News AND Journal Times Combo 
Commercial Liner Ad 
Standard rates are for maximum of 3 lines.  
	 KN and JT	 With Lake Geneva

Sunday...................................................$23.00................................$26
 Add additional lines......................$4.50 per line........................ $5.50 

Weekday................................................$22.00................................$26
 Add additional lines......................$3.00 per line...........................$3 

Online Listing Add-On...................$2.00 per day...........................$2
 KenoshaNews.com and JournalTimes.com 

CLASSIFIED AD DEADLINES

Ad Runs On	 Ad Due
Monday..................... Noon Friday
Tuesday...................1 pm Monday
Wednesday............1 pm Tuesday
Thursday...........1 pm Wednesday
Friday.................... 1 pm Thursday
Saturday.................... Noon Friday
Sunday...................... Noon Friday

Call 262-657-1500 to 
speak directly with one of 
our Classified Advertising 

Specialists.

For Help Wanted / Employment 
Ads, please call 262-656-6231 

and speak with one of our 
Recruitment Specialists.

M
1

To subscribe call
(262) 248-4444

Keeping you 
current since 1872

148th Year, No. 41  | THURSDAY, OCTOBER 8, 2020 | $1.50

Keeping you current since 1872
Find updated news online at lakegenevanews.net

DENNIS HINES
dhines@lakegenevanews.net 

 Visitors to the Winterfest Lake 
Geneva event would have to pay 
for downtown parking, under a 
proposal to start the paid parking 
season one month early on Feb. 1.

The festival of snow sculpting 
and other wintertime fun, which 
attracts more than 40,000 people 
a year, is scheduled for Feb. 3 to Feb. 
7 this coming winter.

Lake Geneva’s paid parking sea-

son currently does not begin until 
March 1.

But a committee of the Lake Ge-
neva City Council is recommend-
ing a Feb. 1 starting date for paid 
parking, partly to capture revenue 
from the Winterfest crowd.

“I think it’s a great idea,” Alder-
woman Cindy Flower said. “I think 
there’s a huge amount of revenue 
that could be generated during that 
event.”

The proposal followed another 
discussion about charging down-
town visitors for parking all year 
long, which city sta�  quickly dis-
couraged, saying it would cost 
more than it would bring in.

Downtown parking currently is 

free between November and March, 
while costing $2 to $3 an hour the 
rest of the year, focused primarily 
on the summer tourist season.

The city council public works 
committee voted unanimously 
Sept. 28 to recommend charging 
for parking next year between
Feb. 1 and Nov. 14.

The proposal now advances to the 
full city council for a fi nal decision.

Alderman John Halverson, who 
is vice president of the city council, 
said several people in the commu-
nity have asked him why the city 
does not charge for parking during 
Winterfest.

Fest goers may pay to park

DENNIS HINES
dhines@lakegenevanews.net 

 A proposal to nearly double 
Lake Geneva’s hotel room tax 
from 5 percent to 8 percent is 
getting mixed reviews from hotel 
managers and owners.

City o�  cials are considering 
increasing the tax paid by hotel 
and motel visitors to help pay for 
renovations to the historic Riv-
iera tourism landmark and for 
other projects.

The tax increase could cost 
hotel guests more than $400,00 
a year by adding three percentage 
points to a tax that already gen-
erates $798,239 a year for Lake 
Geneva.

Some representatives of local 
hotels say the increase is too high 
and will hurt tourism in Lake Ge-
neva, while others support the 
proposal as a way of generating 
more revenue for city govern-
ment.

Kim Yopp, general manager of 
Maxwell Mansion, 314 S. Wells 
St., said an 8-percent room tax 
rate would be too costly for hotel 
patrons.

“I think it will be a huge jump,” 
Yopp said. “I think it will make us 
higher than anyone in the county.”

SCOTT WILLIAMS
swilliams@lakegenevanews.net 

 TOWN OF DELAVAN — The 
Lakeland Animal Shelter is 
struggling through its worst fi -
nancial crisis in recent memory, 
as the coronavirus pandemic 
cancels fundraisers and displaces 

volunteers.
“We’re in trouble,” said Kris-

ten Perry, executive director of 
the shelter, who said she has 
not seen such a severe funding 
crunch in the 24 years that she 
has worked there.

The nonprofi t organization is 
making a plea to supporters, af-
ter losing more than $200,000 in 
revenue to fund-raising events 
that were canceled because of 

the coronavirus.
Volunteers also have been 

displaced because of concerns 

about the health crisis, including 
inmates from a women’s prison 
who had been providing valu-
able assistance in maintaining 
the shelter.

Without enough help, Perry and 
her limited sta�  are working long 
hours seven days a week to care 
for the facility’s animals, includ-
ing about 100 dogs and 500 cats.

Animal shelter faces crunch
SCOTT WILLIAMS, REGIONAL NEWS 

Sarah Krueger, volunteer and outreach coordinator for the Lakeland Animal Shelter, visits with “Hawk,” a puppy that will soon be available for 
adoption from the nonprofi t town of Delavan shelter.

Hotel tax 
increase 
backlash

ANDREW TUCKER
atucker@lakegenevanews.net 

 There have been many great 
tennis players who have come 
out of Badger High School, so to 
say that Zaya Iderzul is the most 
accomplished of them all is high 
praise.

She has certainly earned that 
status, after fi nishing with the 
school’s best-ever placement at 

the state championship tourna-
ment last fall when she was a state 
runner-up.

Now, with the state champion-
ship coming to Lake Geneva from 
Oct. 15 to Oct. 17, the junior Ider-
zul ranks as one of the top players, 
with a chance at claiming the fi rst 
state title in Badger tennis history.

“I think she is one of one or 
two or three players throughout 
the state that have a really legit 
chance at it,” Badger tennis coach 
Paul Lauterbach said.

While many top tennis stars get 

into the game at age 4 or 5, Iderzul 
did not start playing until she was 
10. Her older brother, Temuulen, 
played tennis as a teenager, and 
the younger Zaya wanted to fol-
low suit.

Eventually, Temuulen stopped 
playing, but Zaya continued for-
ward.

Tennis star could make history
Badger 

High School 
tennis star 

Zaya Iderzul 
winds up for 

a forehand 
Oct. 5 during a 

sub-sectional 
playo�  match 

heading toward 
the state 

tournament.
ANDREW TUCKER, 

REGIONAL NEWS 

City eyes February 
parking fees for 
Winterfest crowd

FILE PHOTO, REGIONAL NEWS

Winterfest draws 40,000 or more visitors to Lake Geneva annually 
during a festival that was founded in 1995 as a way of expanding the 
community’s summer tourism industry.

Lakeland hurting
after lost revenue

How to help
To make a donation or o� er 
other assistance, contact the 
Lakeland Animal Shelter at 
262-723-1000 or email adopt@
lakelandanimalshelter.org.

Critics say tourism 
could be hampered

Badger standout
a state contender

  Online: For the latest Badger 
High School tennis results, go to 
lakegenevanews.net.
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CUT OUT THE MIDDLEMAN
VERLO VALUE DAYS

LAKE GENEVA • CRYSTAL LAKE • MCHENRY verlo.com

SUMMER
REPORTER
The Journal Times, the daily newspaper for Racine County, covers a suburban, urban and rural community along
Lake Michigan, between Chicago and Milwaukee.

We are now accepting applications for a 2021 summer internship. The deadline to apply for this
reporting internship is April 15, 2021.

You will be writing stories for the local news desk, covering topics across several beats while earning bylines and
learning about a professional newsroom.

You will receive intensive on-the-job training, including a focus on digital journalism. The Journal Times has been
a leader in mobile journalism and you will be a part of our on-the-go team. You’ll have guidance and support from
experienced journalists.

Lee Enterprises is a leading provider of local news and information, and a major platform for advertising, with daily
newspapers, rapidly growing digital products and nearly 350 weekly and specialty publications serving
77 markets in 26 states.

Ideal applicants will have writing experience with a college newspaper. Good grades, clear writing and the ability to
take initiative are important. You will be required to have a car and a valid driver’s license during the internship.
We prefer applicants with some local knowledge of the Wisconsin/Illinois region.

INTERNSHIP – PAID – RACINE, WI

TO APPLY FOR THIS JOB YOU MUST DO BOTH OF THE FOLLOWING:
1) Visit journaltimes.com/workhere and complete our online application.

2) Please attach a resume and ARTICLE CLIPS to your application,
or include links to your samples.

EQUAL
OPPORTUNITY
EMPLOYER

Submit an event 
to our online 

calendar:
journaltimes.com/calendar

LINCOLN Marques 8-1998. 61,600 mi,
$3,500. Call 262-639-8296

Autos For Sale

COLT SINGLE ACTION
Collector revolver, never fired, 3rd
generation, rare 44 special pinto
model, in original box, made in 1982,
only 484 made. $3,200, if no answer,
leave message or text. 262-620-1613

Guns & Hunting

Collector looking for old Racine
memorabilia...Racine bottles, signs,
old Racine advertising, items made

here, anything pertaining to
Racine's history. The older, the

better! 554-0488.

✱CASH For Diabetic Test Strips✱
We pick up, call Tyler 262-504-9247.

Wanted To Buy
District Manager

This is an entry level management position that requires a diverse skill
set with responsibilities for home delivery and single copy newspaper
distribution and marketing.

Ideal candidates will demonstrate and apply a commitment to
customer-service excellence and have -
• Strong leadership skills
• Knowledge and/or experience with independent contractor relationships
• Excellent written and verbal communication skills
• Proficiency using Microsoft Office Word and Excel software applications
• Bachelor’s degree in business or marketing is preferred, but not required

Responsibilities require frequent travel within Racine County. The ability to
maintain a flexible schedule including early morning hours, a valid driver’s
license, auto insurance, and reliable transportation are required.

Be a part of a team and an organization that is on-the-go, in touch with our
community and producing/distributing a new product every day.

The Journal Times offers competitive salary and benefits including medical,
dental, vision and life insurance, 401K and a generous Paid Time Off policy.

Please apply online at: www.journaltimes.com/workhere.
Please attach a resume to your application.

Equal Opportunity Employer

Two cemetery plots for sale.
West Lawn Cemetery: Sec J Lot
260 Groves 5&6 $4,500/both or

$2,300/one: payment negotiable -
tax/fees paid by buyer

262-619-3099 $4,500/together
$2,300/piece

Burial/Cemetery Plots

Patio Furniture, 2 swivel chairs, 1
glass top table, in excellent condition

262-633-7646

Furniture

SATURDAY, APRIL 24
8 AM – 12 PM

12657 Uline Way, Kenosha, WI 53144

EEO/AA Employer/Vet/Disabled DRUG-FREE WORKPLACE

Visit uline.jobs/kenosha to register
COME GROW WITH US!

We will be following CDC guidelines, requiring
temperature checks for all participants and

sanitizing areas between interviews.

Registration is required to secure an interview time slot.

$7,000

Annual Bonusπ

CUSTOMER SERVICE AND
WAREHOUSE POSITIONS

HIRING EVENT

VANITY
48 inch vanity, sink top and faucet
included, $150 OBO 262-884-6054

Miscellaneous3903 Erie St. 2 Bed-laundry facilities,
off street parking, heat included $650.
No pets, no housing. 262-498-2367

Annual Spring Fever Flea Market
Sunday, April 18. 9 am - 3 pm.

$1 admission
Everything from A to Z!

732 Badger Ave. South Milwaukee
Masks required

Information, Glen 414-551-2017

1900 Meads St., upper, 2 bdrm. New
flooring, water included + escrow,

$700/mo. 262-635-1998 or
262-880-1741

Partial ESTATE SALE. 2 casual
dining tables each with 6 chairs;

matching floral wing chairs; console
table; small chest of drawers; other
tables, lamps, etc. pictures/prices
given by request. 262-492-1842 or

262-994-2906

Apartments Rummage SalesOrchard Springs Apts
Offering a fresh new look inside
& out. Beautiful 2 & 3 BR apts,
private entry, dishwasher, full
size washer/dryer, AC. CALL

262-637-7677
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The Kenosha News is grateful to its subscribers, 
including thomas Piwowarczck of Kenosha.
To subscribe, call 262-657-1600 or go to kenoshanews.com.

HEATHER LARSON POYNER
hpoyner@kenoshanews.com 

 Three white tents were set up 
by the lakefront on a balmy Sat-
urday morning in October.

Reminiscent of a typical Har-
borMarket, they marked the 
venue for the visitation of Har-
borMarket founder Ray Forgi-
anni, who died from complica-
tions of COVID-19 on Sept. 26 
at age 71.

The event was held on Place de 
Douai, a place that had been very 
special to Forgianni, a longtime 

city planner who shepherded 
HarborPark from a post-Chrys-
ler brownfield to a vibrant cul-
tural destination along the lake-
front.

On Saturday, from 9 a.m. to 
noon, friends, family, former 
market patrons, vendors and 
elected officials came to pay their 
respects to Forgianni and visit 
with his family. A Mass of Chris-
tian Burial was previously held at 
St. Mary Catholic Church.

A SPecIAL reMeMbrANce

A good goodbye to Forgianni
Community says farewell to long-time city 
planner at lakefront venue he helped develop

SeAN KrAJAcIc  PHOtOS, KENOSHA NEWS

A visitation was held for the late Raymond Forgianni at the site of HarborMarket on Saturday. The outdoor gathering was held Saturday morning 
for the longtime city planner and founder of president of Kenosha HarborMarket.

Mayor John Antaramian looks at photographs on display at Raymond 
Forgianni’s visitation on Saturday. The event featured displays of 
photographs of the longtime city planner who helped organize and lead 
Kenosha HaborMarket.

FOR THE KENOSHA NEWS

 Two classrooms at Salem 
Grade School will be quaran-
tined following the confirma-
tion of two positive cases of 
COVID-19 within the school, the 
school district and the Kenosha 
County Division of Health have 
announced.

“Salem students, families, and 
staff have been amazing in their 
efforts to prevent the spread of 
COVID-19. Unfortunately, due 
to our configuration and the 
number of staff who will be af-
fected, we have made a decision 
to move our 4K on-site instruc-
tion to virtual instruction only, 
“ said Dr. Connie Valenza, Salem 
district administrator. “Our 4K 
students will resume regularly 
scheduled on-site instruction 
on Thursday, Oct. 22.”

Individuals identified as close 
contacts to the two positive cases 
will receive a letter informing 
them of this and requiring them 
to quarantine for 14 days from 
the last date of exposure.

The Kenosha County Divi-
sion of Health is working with 
the school to assist in identi-
fying and reaching these close 
contacts.

Close contacts include those 
who:

 � Had direct physical contact 
with any of the infected individ-
uals (e.g.: a hug or handshake).

 � Were within six feet of any 
of the COVID-19-positive indi-
viduals for more than 15 minutes.

 � Had contact with respira-
tory secretions from any of the 
infected individuals (e.g.: were 
coughed/sneezed on, had con-
tact with dirty tissue, or shared 
a drinking glass, food or towels 
or other personal items.

Those who do not receive a 
letter from the school or a phone 
call from the Division of Health 
were likely not in contact with 
the COVID-19-positive indi-
viduals and are therefore not 
considered to be in a higher-risk 
group.

Parents are urged to monitor 

Two rooms at 
Salem Grade 
School to be 
quarantined 

Got a news tip? Get in touch with us 
We’re committed to reporting stories that 

help our readers connect with their commu-
nity, especially breaking news and matters of 
public safety. If you see news we should re-
port, please consider becoming a part of the 
local journalism effort in (name of town, city 
or area). Starting today, [newspaper name] 
has developed a faster, easier way for you to 
submit a news tip or story idea.

You’ll find a new link on our website’s 

navigation menu labeled News Tip. Tap-
ping that link from your smartphone, tab-
let or computer launches a short form that 
allows you to send news tips or story ideas 
directly to our editors.

The News Tip form requires you to sub-
mit a phone number and email address. We 
will not publish that information, but it will 
help our editors verify the news tip or seek 
additional information. News tips cannot 

be submitted anonymously. Also, we can-
not guarantee news coverage on every tip 
or story idea.

The News Tip feature is not for press 
releases, letters to the editor, obituaries or 
advertising. Please use the normal chan-
nels for that content. Also, readers may 
continue to contact journalists directly by 
phone or e-mail. News Tip is just an addi-
tional way for you to communicate with us.

 � National Guard to do more 
free testing in Kenosha 
County through December. 
Page A8

Please see FOrGIANNI, Page A8

Please see ScHOOL, Page A8

Offers expire 10/31/20
* on select models

www.firstcallheating.com

36 months
0% interest financing*

Rebates up to $825
on select high efficient heating & cooling systems

or

262-634-9025

$300 Savings
Instant rebates this year
on Bryant® Ductless

Heating and Cooling Systems

Proudly serving
SE Wisconsin
since 1995

Pre-Season Heating Offers

M
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ADAM ROGAN
adam.rogan@journaltimes.com 

 Isabelle Mengesha had 30 
minutes to say goodbye to her 
family. They weren’t blood 
relatives, but the 1,000 or so 
residents of the rural co� ee 
farming village of Guabal, in 
the province of Veraguas in 
Panama, had become Menge-
sha’s family.

The 23-year-old Racine na-
tive and St. Catherine’s High 
School graduate had spent the 
last 18 months helping small-
scale co� ee farmers make 
their business more sustain-
able in the face of competi-
tion from international co� ee 

corporations.
She was stationed in Guabal 

with the Peace Corps, which 

she joined soon after gradu-
ating from the University of 
Wisconsin-Madison in spring 

2018, with majors in business 
and environment studies.

ADAM ROGAN
adam.rogan@journaltimes.com 

 MOUNT PLEASANT — Medtronic, a 
Minnesota-based medical device company, 
may start using Foxconn’s Mount Pleasant 
facilities to 
manufacture 
v e n t i l a t o r s 
to help fi ll in 
shortages amid 
the COVID-19 
crisis.

Medtronic’s 
CEO, Omar 
Ishrak, told CNBC on Mon-
day that “we are doing every-
thing we can working 24/7 
with Foxconn to bring this up 
to the factory in Wisconsin.”

“The medical and tech-
nical experts from both our 
companies (Medtronic and 
Foxconn) are working closely 
to fast-track the research and development 
and production processes so additional ven-
tilators can be quickly produced to fi ght the 
current global pandemic,” a statement from 
the Foxconn Technology Group said.

Both Medtronic and Foxconn declined to 
confi rm when production might begin on the 
ventilators and on how many ventilators will 
be produced at the yet-to-be-operational 
factory.

The U.S. might not have enough ventila-
tors to treat everyone who needs one when 
demand spikes because of COVID-19, al-
though projections for how many corona-
virus patients might need them vary widely. 

“In a worst-case scenario it would be very 
di¡  cult to have a su¡  cient number (of ven-
tilators),” Thomas R. Frieden, the director of 
the Centers for Disease Control and Preven-
tion during the Obama administration, told 

Foxconn 
may make 
ventilators 
here

PHOTOS COURTESY OF ISABELLE MENGESHA 

Isabelle Mengesha, third from the right, smiles in a photo with other Peace Corps volunteers in Panama. Mengesha is a Racine 
native who spent the past 18 months in Panama, volunteering with the Peace Corps to help co� ee growers make their business more 
sustainable. She was supposed to be stationed there for two years, but her time there was cut short because of coronavirus.

30 minutes to pack bags

MOUNT PLEASANT 

Company collaborating with 
medical products manufacturer

Ishrak

VOLUNTEER SERVICE INTERRUPTED BY COVID-19

Peace Corps 
volunteer shares 
her evacuation story

Isabelle Mengesha, left, is a Racine native who spent the past 18 
months in Panama, volunteering with the Peace Corps to help 
co� ee growers make their business more sustainable. She was 
supposed to be stationed there for two years, but her time there 
was cut short because of coronavirus.

Coronavirus 
coverage
Stay up to date with local 
and national coronavirus 
coverage in The Journal 
Times.

National COVID-19 cover-
age can be found on pages 
A6, A7 and A11.

Other local stories refer-
encing COVID-19 can found 
on page A13.

Visit journaltimes.com for 
more information and the 
latest updates on COVID-19.

Please see FOXCONN, Page A5Please see VOLUNTEER, Page A3

SUBSCRIBERS: In this rapidly changing news environment, make sure 
your digital account is activated so you can read the latest local news. 
A digital copy of your newspaper is included with your membership. 
Visit journaltimes.com/activate to activate your account.

Spring Into Savings!

Offers expire 5/15/20
* on select models

www.firstcallheating.com

48 months
0% interest financing*

$875.00 Instant Rebate
on select high efficient heating & cooling systems

or

262-634-9025

$300 Savings
Instant rebates this year
on Bryant® Ductless

Heating and Cooling Systems

Proudly serving
SE Wisconsin
since 1995
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Business Professionals
Our guide to area professionals runs every day in the 
Journal Times. 

1 col x 3” ad is only $9 per day.



DIGITAL DISPLAY AD RATES JournalTimes.com, KenoshaNews.com, LakeGenevaNews.net

STANDARD DIGITAL BANNER ADS........................$15 CPM 
300x250, 728x90, 320x50 (DESKTOP & MOBILE)

SUPER SIZE ADS.....................................................$20 CPM 
300x600 or 970x250 (DESKTOP & MOBILE)

HIGH IMPACT DIGITAL DISPLAY ADS.....................$35 CPM 

Reveal D: 1920x350, M: 800x250 
Reveal ads appear at the top of our website, and perform up to 10x better than the national average for click through rates! 

InView Video 640x480 mp4 file...................................$35 CPM

QikVid with Leaderboard 970x250...........................$35 CPM

QikVid in Article 300x250.........................................$35 CPM

PreRoll Video mp4...................................................$35 CPM 

Add $10 CPM for custom targeting

Readers and community members turn to our news sites to get the latest local, regional, 
and national news; sports, event information, and more! 

Google Analytics: 3-Month Average (March-May 2020)

KENOSHANEWS.COM
613K Users per month

5.8M Pageviews / month

JOURNALTIMES.COM
765K Users per month

7M Pageviews per month

LAKEGENEVANEWS.NET
143K Users per month

869K Pageviews / month

WEBSITE READERSHIP

Jan. 2023  |  19



PRINT DIMENSIONS  |  Choose The Right Ad, Audience & Frequency
PRINT ADVERTISING

DIGITAL ADVERTISING

Full Page
6 column x 20.4" – 122.4"

Eighth Page
3 column x 4.9" – 15"

Twelfth Page
2 column x 4.9" – 10"

Strip Ad
6 column x 3" – 18"

The Mini
2 column x 2.35" – 5"

Half Page
6 column x 10" – 60"

Half Vertical Page
3 column x 20.4" – 61.2"

Quarter Page
3 column x 10" – 30"

Block Ad
300p x 250p

(Static, HTML5, or gif)

Native Ad
800p x 450p photo + 

headline and attribution

Super Leaderboard
970p x 250p

(Static, HTML5, or gif)

Mobile Leaderboard
320p x 50p

6 column.......... 9.889"

5 column.......... 8.224"

4 column.......... 6.559"

3 column.......... 4.894"

2 column.......... 3.229"

1 column.......... 1.564"

COLUMN WIDTHS

TARGETING ASPECTS AVAILABLE!

Leaderboard
728p x 90p

(Static, HTML5, or gif)

Email Blast
Max. 725p x 1200p

Reveal
1920p x 350p desktop, 

800p x 250p mobile

Pre-Roll Video
640 x 480v

0:10-0:15 preferred length, 0:30 max.

In-View Video
640 x 480v

0:10-0:15 preferred length, 0:30 max.

See Specs on pages 6 & 8.
Picture Frame Ad

Jan. 2023  |  20



The following guidelines are intended to help 
clients achieve the finest results when printing 
advertsements in any Wisconn Valley Media Group 
publication.

CAMERA-READY ADS 

•	 Pre-designed advertisements must be sent 
in PDF or EPS format. To avoid printing or 
distortion issues, the best setting to utilize for 
PDFs is PDF/X-1a:2001.

•	 We do not accept Microsoft Publisher or 
Microsoft Word documents as completed 
advertisements. Please save files as a Press 
Quality PDF before submitting.

•	 All typefaces must be embedded. If using 
Adobe Illustrator, please outline the fonts.

•	 If pre-designed ads are in color, please make 
sure all black type is 100% black100% black (C=0, M=0, 
Y=0, K=100). Rich Black should be avoided.

•	 Do not use spot colors. The Lake Geneva 
Regional News, The Resorter, and all of our 
special and niche publications print exclusively 
in CMYK.

•	 If CMYK color breakdowns are in question, 
please request a current color chart from your 
Advertising Executive

IN-HOUSE DESIGNED ADS

•	 Vector logos are the preferred format (.EPS or 
.PDF files). 

•	 Photography and other images to be used in 
your ads must be high resolution .JPG, .JPEG, 
.TIFF, or .PDF. Line art or clip art may also be 
submitted as .EPS.

•	 Please keep in mind that we can convert a color 
image into grayscale, but we can not convert 
grayscale images to color.

General Advertising Information

Sales Director........................... Robert Ireland......................... 262.656.6306......................robert.ireland@lee.net
Sales Director...........................Clint Wiedholz......................... 262.631.1704......................clint.wiedholz@lee.net

Kenosha News: 6535 Green Bay Rd, Kenosha, WI 53142 | 262.657.1000 | www.KenoshaNews.com
Lake Geneva Regional News: 315 Broad St, Lake Geneva, WI | 262.248.4444 | www.LakeGenevaNews.net

A. It is the condition of this rate card that 
Wisconn Valley Media Group reserves the 
right to revise its advertising rates at any 
time. As a matter of courtesy we will give 
our customers a 30-day notice.
B. 15% commission to recognized 
advertising agencies on the National 
Advertising rate only.
C. Advertisers and/or advertising agencies 
assume all liability for advertisements 
published (including illustration, text, 
claims, etc.) and agree to assume any and 
all responsibilities for claims occurring 
against Wisconn Valley Media Group.
D. Ultimate responsibility for the payment 
of all bills is assumed by the advertiser 
whether advertising has been placed by the 
advertiser or its agency of record.
E. All advertising is accepted subject to 
management and credit approval. Advance 
payment for advertising does not constitute 
a contract to publish until management 
approval is obtained.
F. The publisher reserves the right to edit or 
reject advertising submitted for publication.
G. For classified advertising, all 
advertisements are to be placed in proper 
classifications and must conform to style 
of type and makeup specified by the 
publisher.
H. Advertisers are responsible for checking 
their ads the first day of publication and 
immediately notifying The Journal Times 
of any errors with copy and/or illustration. 
Wisconn Valley Media Group liability is 
limited to a correction, if requested, or 
credit for the first day of publication and 
only for that portion of the ad which may 
be rendered valueless by such error. Claims 
for adjustments must be made within 36 
hours after publication. The Journal Times 
accepts the responsibility for publishing 
each ad correctly as determined by 
original copy and if submitted on or before 
deadline. The Journal Times will not accept 
liability for changes in copy after the ad has 
been proofed. 
I. If a scheduled advertisement is 
accidentally omitted, Wisconn Valley Media 
Group will re-schedule the advertisement 
for the earliest available publication date.

J. Sponsored Content or a News Style 
Advertisement must carry either the phrase 
Sponsored Content or Advertisement at 
the top of the ad.
K. The advertiser agrees to indemnify 
Wisconn Valley Media Group against any 
and all liabilities and expenses, including 
payment of judgments, attorney fees 
and costs arising from any and all claims 
involving the contents of advertisements 
published.
L. Advance payment is required for all 
Going Out of Business; Moving/ Estate 
Sales; Homes, Mobile Homes, Condos 
For Sale (unless by licensed Realtor); 
Open House; Situations Wanted; Business 
Opportunities; Services Offered, Personals; 
Charter Fishing; Fireplace and Fuel, and 
Wanted To Rent ads.
M. All political advertising must be  
pre-paid and carry proper disclaimers.
N. Wisconn Valley Media Group reserves 
the right to short rate contracts for 
nonfulfillment at the appropriate rate for 
actual performance.
O. All bills for non-contract advertisers are 
payable upon receipt. Contract advertising 
bills are payable by the 10th of the month.
P. Special rated transactions do not count 
towards “earned”/ contract rates.
Q. Wisconn Valley Media Group guarantees 
equal opportunity for all advertisers to earn 
the rates on this card consistent  
with deadline compliance and policies. 
Contract rates are not transferrable.
R. Any advertising agency establishing 
credit and placing advertising with Wisconn 
Valley Media Group shall be liable for 
payment of all media invoices. Sequential 
liability clauses are unacceptable.
S. Incorrect rates on insertion orders that 
do not correspond to the new rate card in 
effect will be regarded as clerical errors. 
The advertisement will be published and 
charged at the applicable rates in effect at 
time of publication.
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